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g 0;! has a way of getting Jenica

Sedgwick’s attention.

“One theme in my life has been to fol-
low my joy,” she says. “I value seeing joy
glimmer ahead and being willing to step
toward it.”

That willingness guided Jenica to BYU
Marriott’s strategy program, a consult-
ing career in New York City, and even-
tually a role as the first sustainability
manager for The Church of Jesus Christ
of Latter-day Saints—a position that
didn’t exist until she helped envision it.

Jenica stands outside Salt
Lake City’s “A-Street
Chapel,” where she and
a dedicated Church

team helped pilot
waterwise landscaping
efforts in 2023. Similar
conservation efforts are
now expanding to water-
stressed locations across
the West.



For years, Jenica’s family has watched her use joy as a compass for
making decisions. Her sister Jolysa says, “Anytime Jenica has trusted
her sense of joy—especially when it didn’t look practical—it’s led her
somewhere deeply meaningful.”

Trusting joy requires tending, something modeled for Jenica early
on. When her father started digging a hole in the backyard, she and
her siblings hoped it was for a pool. Instead, the pit was filled with
compost, then sown with seedlings that eventually produced veg-
etables for the family table. The garden grew into a cherished part of
family life and became an early lesson in stewardship, patience, and
the quiet work of nurturing a vision long before others see it.

Today Jenica helps church leaders and members integrate energy
use, water conservation, governance, and doctrine into a strategic
approach. It’s a stewardship she didn’t anticipate—but one she readily
accepted.

‘I'rue ‘East

Tucked along the Long Island Sound between New York and Mas-
sachusetts, Jenica’s hometown of Stratford, Connecticut, gave her
an early sense of direction. A classic New England suburb, Stratford
allowed Jenica to explore not only the woods beyond her backyard
but also basketball, lacrosse, band, and AP classes.

Jolysa recalls Jenica stumbling out of a high school basketball
practice—the second of the day—during winter break: “She instantly
fell asleep as soon as she got in the car. We reminded her, ‘You know
that you don’t have to do this, right?’” Jenica awoke, insisting that
basketball was worth it.

While Jenica pushed herself, she was buoyed by those around her.
“She is a magnet for people,” says Jolysa. “She always attracted won-
derful, fun, motivated people.” Despite being one of only a few church
members in her school, Jenica was part of a close-knit, dynamic friend
group. Her family attended a small, inner-city branch in Bridgeport,
Connecticut, where Jenica met a community of devoted disciples,
learned to both serve and be served, and first tried Jamaican and

Haitian food.

Her Connecticut community gave Jenica her bearings, but her fam-
ily was her true north. The middle of five siblings—with a brother
followed by a cluster of sisters—Jenica grew up in a home that valued
independence alongside deep faith. “My mother always encouraged
us to explore, to learn about the world and ourselves, and to keep
showing up, even during hard times. My father was present and gently
taught us how to cherish small moments of wonder and joy,” recalls
Jenica. “The combination of my dad’s spiritual sensitivity and my
mom’s faith in action created a wonderful foundation.”

The Sedgwick family enjoyed singing around the piano, and music
became a natural way they could serve and connect. Inspired by their
mother’s years in a local singing trio, Jenica and her sisters formed the
Sedgwick Sisters as teenagers. Their mother sang with them and helped
find retirement homes and other venues where the Sedgwick Sisters
could perform songs from Golden Age Broadway and the Andrews
Sisters. The girls eventually earned money from these performances
to put toward their BYU educations, but the years of music and
togetherness were the real payoff. Summers also included perform-
ing plays written by Jenica’s sister Shalese, with proceeds donated to
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Jenica with her mother.

Jenica with her siblings and
father.

A Sedgwick Sisters
performance.
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charities. These were early lessons for Jenica in using what she loved
to serve others.

Strategic “Wayfinding

“The thread through my college exploration was this desire to learn
more about how the world worked,” says Jenica. She initially consid-
ered visual art or advertising, but her curiosity—and her grandfather’s
encouragement—tugged her toward the business school.

Her sophomore year at BYU Marriott closed with a hard choice:
accept a coveted summer marketing internship at Walmart or partici-
pate in a study abroad program. She hesitated to accept the internship,
even though it was “the more practical choice.” The study abroad, on
the other hand, “didn’t feel like the responsible choice—but it felt
right,” she says.

Jenica chose the study abroad program. Traveling to seven coun-
tries across Europe and Asia gave her a global perspective and intro-
duced her to a new group of friends who were studying strategic
management. By the time the trip ended, Jenica realized she had
found her path.

Once back on campus and officially in the strategy program, Jenica



enjoyed the case-heavy, team-based curriculum. “There were a lot

of long nights in the Tanner Building figuring out formulas in Excel,

solving problems on the whiteboard, and practicing presentations,”

she recalls. She discovered she had a knack for identifying each team
member’s strength, including her own: “I enjoyed the synthesizing
side—figuring out the questions we needed to ask, rolling it all up,
and telling a story.”

That ability to sort through big questions proved just as important
when Jenica found herself sitting beside Jolysa in the Conference
Center during the 2012 announcement lowering the mission age from
21 to 19 for women. “My heart just completely dropped,” says Jenica,
who was 21 at the time. “I felt like I had missed my chance to goona
mission.” She shared her conflicted feelings with Jolysa, who simply
said, “If you want to go, just go. Everything will be here when you get
back.” Jenica felt an immediate burst of joy and clarity. She went on to
serve in the Brazil Londrina Mission. “It was a rewarding experience
and such a happy time in my life,” she says.

Returning to BYU post-mission left Jenica feeling “a little bit like a
fish out of water.” But she told herself, “Let’s just dive back in and see
where life goes.” That step-by-step approach led her to join Cougar
Strategy (a BYU Marriott student-led consulting group), earn first
place with her team at the International Business Case Competition
in Boston, and receive the 2016 Outstanding Strategy Graduate Award.

Looking back, Jenica sees a pattern that still guides her life: “The
path just sort of reveals itself right in the moment I need it.”

“[Jenica] has done so
much to base all of this
work on a doctrinal
foundation—on our
beliefs about the spiri-
tual nature of the Earth
and our responsibilities
as its caretakers.”
—ERIKA FINLAYSON
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Consulting, ‘Recalibrated

Jenica’s entry into consulting began with a dynamic interview with
EY-Parthenon, the boutique strategy and management consulting
arm of EY. “Something just clicked,” she recalls. “All of my creativity
and critical thinking unlocked. I found myself feeling alive and ask-
ing questions.” That energy signaled to Jenica that the role—and the
firm—were a good fit.

Jenica began a summer internship at EY-Parthenon’s New York City
office, just an hour-and-a-half train ride from her Connecticut home.
Living in the Big Apple—sharing a tiny East Side bedroom and weav-
ing past street performers on her way to the company’s Times Square
office—felt invigorating. “It was phenomenal,” she says. “There was
so much to take in and learn.” By the end of the summer, Jenica had
earned a full-time offer to begin after her graduation in 2016.

EY-Parthenon provided an apprenticeship-style consulting environ-
ment; first-year associates typically spent their time deep in analysis—
crunching numbers, building models, and supporting team members.
Jenica began as a generalist, consulting across diverse industries.

“Jenica excelled right from the start,” says Elizabeth Palmer, a first-year
consultant at the time who also became Jenica’s counselor through
the EY-Parthenon mentorship program.

They first worked together on an education-sector project, in which
Palmer had a managerial role and saw Jenica’s strengths take shape.

“She was strong on qualitative skill sets, but she was always good at the
technical stuff too,” Palmer says. “Jenica was very good at the things
that are hard to teach. She understood the intangible parts, such as
business context and getting to the crux of what the client was trying
to solve.”

Palmer also worked with Jenica on a short-staffed due diligence
project right before the holidays. “We were building a market-sizing
model at about 2 a.m. in the office while most of our colleagues were
at the EY holiday party,” Palmer recalls. “But there is no one I would
rather be in a late-night crunch with. Those were the moments where
Jenica’s great attitude really shone through.”

Outside of work, Jenica found grounding in the Harlem YSA ward.

“It was such a balm for me to be able to rest from an intense profes-
sional experience and feel the best of the gospel so strongly present,”

she says. She held great respect for the bishop and enjoyed the ward
community of artists, Juilliard students, and composers.

Jenica lived on the West Side with two other women, eventually
leveling up from a twin bed to a queen bed in a room with windows
and a fire-escape view. The upgrade marked progress while promo-
tions at work sparked bigger questions: Was a consulting career the
destination or a springboard? What would bring her lasting joy?

Course Correction

The EY-Parthenon externship program, which allows employees to
work for another organization for six to twelve months, had long
intrigued Jenica. In 2019 she reached out to Steve Christiansen, then-
director of presiding bishopric projects for the Church, to explore a
possible externship. The Presiding Bishopric’s Office oversees the
Church’s temporal work worldwide—from welfare and humanitarian
aid to meetinghouses and farms.

8 MARRIOTT

Their conversation opened Jenica’s eyes to projects and oppor-
tunities in which strategy translated into service—a meaningful
combination for her. Soon after, though, a consulting assignment for
EY-Parthenon took Jenica to Brazil for three months, and she set the
externship idea aside.

Then the pandemic hit. “I was getting to a bit of a breaking point,”
recalls Jenica, who missed the interaction consulting provided. She
had been working remotely from her Stratford home and was on the
verge of moving in with Jolysa in Utah when Jenica felt a distinct
impression: Call Steve again. The resulting conversation confirmed
there was still opportunity at the Church, including a new sustainabil-
ity initiative in the pipeline—a light-bulb moment for Jenica. “Once
again, it felt right,” she says. “The joy swept in.” Jenica notified EY-
Parthenon that she’d found her externship.

With no formal program for someone at Jenica’s level, the Church
adapted its internship program, which meant reduced pay and
reduced hours. “There was definitely a ‘What have I done?” moment,”
she recalls. “But I told myself, ‘Give this time.”

Jenica’s first assignment was a resiliency management project
directed by Erika Finlayson, who at the time worked as a strategy
consultant in the Presiding Bishopric’s Office. “Because Jenica came
in with strong strategic, analytical, and presentation skills—plus her
natural ability to learn quickly and adapt—she was incredibly valuable
from day one,” Finlayson says.

Living at Jolysa’s home made it feasible for Jenica to get by on an
intern’s salary, and the arrangement surrounded her with family sup-
port. As the pandemic brought a rotating cast of family members and
close friends through the home (nicknamed “the commune”), a floor-
to-ceiling whiteboard became a shared canvas for Jenica’s strategy

Jenica with family and friends,
including Jolysa (far right).

" Jenica in New York City.



The Church’s Eight Pillars of Sustainability
Jenica Sedgwick helped develop the Church’s sustainability
initiatives, which were first shared publicly by Elder Gérald
Caussé at an environmental stewardship conference in
Brazil in October 2023. The initiatives have since expanded
from six to eight.

1. Increase energy efficiency.

2. Adopt renewable energy.

3. Conserve water, based on ecological needs and resources.
4. Reduce, reuse, and recycle to avoid material waste.

5. Reduce transportation emissions.

6. Practice sustainable design and construction.

7. Practice sustainable farming and ranching.

8. Adapt to climate risk and improve resiliency.

brainstorms, notes of encouragement from roommates, and—as
Covid restrictions lifted—plans for epic parties.

Jenica extended her externship at the six-month mark and stepped
into greater leadership roles when Finlayson took on new assign-
ments. As the work deepened and progressed, so did Jenica’s desire
to stay. Jolysa recalls, “The difficult decision came when it was time
for her to go back to EY.” By then, a full-time position had opened on
the team, and Jenica—still drawn to the sustainability work, though
nothing was guaranteed—applied. “She agonized over this decision,”
Jolysa says. “It meant fully transitioning from her life in NYC to a
professional and personal journey in Utah. There were many tears.”

Jenica kept weighing the pros and cons until Jolysa’s advice cut
through the noise: “Just follow your joy, Jenica. This is how the Lord
has always communicated with you.” Jenica accepted the full-time
offer, eager to move from decision to action.

Steering Sustainability
When Jenica stepped into her new role, sustainability work was hap-
pening in pockets but without a shared framework. “While different
departments had already been looking at sustainability, there hadn’t
been anyone who was looking at it holistically,” notes Finlayson.

Jenica asked big-picture questions, listened intently across depart-
ments, and developed recommendations to help move the Church
toward a clearer, more coordinated approach to sustainability—
prioritizing renewable energy, water conservation, and fuel efficiency.
Leaders responded positively, and new questions quickly surfaced:
What would sustainability management look like? Who would be
responsible for guiding the work forward?

The answer was governance. Jenica and her team proposed creating
a Sustainability Office within the Presiding Bishopric’s Office and hir-
ing a full-time sustainability manager. “I didn’t really consider myself
for the role,” Jenica says. “I had my hopes, but I didn’t expect it.” But
when an unanticipated 15-minute calendar invite to meet with the pre-
siding bishopric pinged her inbox, she felt a spark. During the meet-
ing, Bishop L. Todd Budge—whom she had worked with closely for
more than a year—invited her to step into the new role. “It was really

easy to say yes. I was absolutely thrilled to keep going; it felt right,”
she says.

Jenica officially began the position in May 2022, and the work
moved quickly. “She just flew,” Jolysa says.

By 2025 the Church’s sustainability efforts had expanded to include
the installation of 1,800 smart irrigation-controller systems at
meetinghouses across the Intermountain West, saving an estimated
500 million gallons of water annually. In the US and Canada, the
Church’s vehicle fleet shifted from roughly 14 percent to about 70
percent hybrid vehicles. And new water-asset transactions, including
a 20,000-acre-foot donation and a 10-year lease with the Great Salt
Lake Watershed Enhancement Trust, are helping support long-term
ecological restoration.

Other efforts span even broader geographies. More than 8oo
church-owned facilities—including meetinghouses, temples, schools,
and warehouses—now produce on-site solar power across some 45
countries, with additional projects approved. Since 2022 the Church
has also supported the construction of solar-powered desalination
plants that provide clean water for thousands of residents, with plans
to expand.

Between major milestones, Jenica trains leaders and tells the story
of the work as it unfolds. She meets with church facilities and opera-
tions managers across time zones, helping them integrate sustain-
ability into what they are already doing. A central part of her role is
distillation—turning months of analysis into what matters most so
leaders can act without feeling overwhelmed. She also talks with the
media, helping church members understand the work and how they
can be part of it.

“Jenica has brought the organization from a place where people had
lots of disparate ideas to a place where there is more alignment and
systemic thinking,” Finlayson says. “She has done so much to base
all of this work on a doctrinal foundation—on our beliefs about the
spiritual nature of the Earth and our responsibilities as its caretakers.”

‘Where Joy ‘Leads

Over the years, Jolysa has observed how Jenica’s choices ripple out-
ward. “Jenica is just trying to do something she finds meaningful,”
Jolysa says. “But what makes her happy also has a big impact on the
people around her. When Jenica feels full, she radiates goodness that
gives so much to others—without even realizing it.”

That ripple effect has only grown through Jenica’s work for the
Church. “Jenica is excited to be at an organization with such reach,”
says Jolysa. “She has repeatedly said that she is so impressed with
and grateful for how seriously the presiding bishopric has prioritized
sustainability.”

For Jenica, stewardship isn’t about control but about care and cour-
age: starting with a seed, tending it with intention, and trusting others
to help it grow. That approach is grounded in the faith she finds in
2 Timothy 1:7: “For God hath not given us the spirit of fear; but of
power, and of love, and of a sound mind.”

The verse reminds Jenica that trusting God replaces fear with clar-
ity and strength. “Some of the greatest manifestations of God’s power
in my life have come when I’ve combatted my fears through a leap of
faith,” she says, “and then the light floods in.” [

SUMMER 2026 Q



selehrating
Dur Present

This is the second in a three-part series commemorating BYU’s sesquicentennial.

BYU is wrapping up a celebration 150 years in the making,
and what’s an anniversary without some gifts?

One large component of the sesquicentennial was the Beacons
of Light projects—initiatives members of the BYU community
undertook to radiate light within their fields. Guided by the tagline
Celebrating Gifts of Light, academic and administrative units
across campus honored BYU’s 150 years not just with treats and
parties but also with meaningful results.

BYU Marriott found unique ways to mark the milestone by
supporting 16 projects—more than any other BYU college—with
outcomes as distinct as the sponsoring departments, programs,
and centers themselves. Here we highlight some examples of how
BYU Marriott came together to celebrate its beloved university.

By Emily Edmonds
Photo by Bradiey Stade
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A Case for Being Christlike

The flagship BYU Marriott Beacons of Light project was a
case competition held in October 2025. While the school
sponsors case competitions annually, this event incor-
porated a distinct focus: Christlike leadership.

More than 200 students, working in teams, were asked
to advise an Al startup that was moving from servicing
small businesses to focusing on franchisors and multi-
location organizations. Throughout this transition, lead-
ers hoped to maintain ethical standards, honor legacy
clients, and balance profit with responsibility.

The business world is often nuanced, says BYU Mar-
riott Dean Brigitte Madrian, and it’s not always intuitive
how to act as the Savior would in complex situations.

“The case competition was a great opportunity for stu-
dents to take what they’ve learned about being a dis-
ciple of Jesus Christ and apply it,” she says.

Dallin Christensen, a member of the winning team,
says that the case competition helped him realize that
incorporating Christlike leadership can lead to better
outcomes.

“If we had only thought about the case from a cut-and-
dry corporate perspective, we might have just said, ‘Let’s

’»»

do what makes the most money,’” says Christensen, a
strategy student from Pleasant View, Utah. “But because
we thought about it in a Christlike way, we went a lot
deeper and found a really innovative solution that took
care of the business’s needs and some of the clients’
needs too.”

National Advisory Council member Larry Tashjian, one
of the competition’s judges, noticed how the students
thoughtfully applied a balanced approach while focusing
on Christlike leadership. “They’re being trained in the dis-
cipline of business but at the same time expanding their
thoughts into something more than just profit and loss,”
says Tashjian, CEO of CAM Capital Advisors. As a result,
BYU Marriott students take their training and share it
with others beyond the university. “I can see the excite-
ment in their eyes,” says Tashjian. “They can’t wait to get
out and make a change in the world—they genuinely want
to make good decisions for society.”

Experiential learning opportunities, such as case com-
petitions, benefit students long after they leave BYU,
Madrian adds. “When they graduate, take jobs, and work
in their communities, they will have already thought
through some of the wrinkles and challenges and will be
better prepared to lead as the Savior would.”

The BYU Marriott vision of transforming the world
through Christlike leadership—along with its mission to
develop leaders of faith, intellect, and character—defines
the school’s purpose and supports the broader Church
Educational System mission. “This is not a vision and

a mission that you’re going to find at any other busi-
ness school,” Madrian says. “It’s unique to who we are.
It’s true to who we are. It’s aspirational and, in my
experience, it’s motivational for both our students and
our employees.”

Presents with Purpose

A number of BYU Marriott Beacons of Light projects were
designed to create impactful experiences for the student
participants and the communities they served.

At the Ballard Center for Social Impact, these efforts
took the form of launching a hunger initiative that was
focused on bringing people together to learn about and
combat food insecurity. The scope of global hunger is
significant: According to the World Health Organization,
more than 2 billion people worldwide face moderate or
severe food insecurity.!

The hunger initiative was marked by three large-scale
gatherings. The first was US Against Hunger, an event to
educate BYU students on food insecurity and to gener-
ate change. The Ballard Center also hosted Social Impact
Leaders Convening, a two-day conference that brought
together faculty and staff from universities across the
country. A third event, the Do Good. Better. Conference,
featured keynote speaker Reverend Dr. Heber Brown III,
who built a church-based food security network that
turns unused church grounds into gardens.

Mara Magill, a BYU Marriott strategy student from
Layton, Utah, leads the Ballard Center’s student-run
hunger team. She noticed an energy that came out of
the conferences, despite the heavy topics. “You confront
how deeply hunger and food insecurity affect marginal-
ized communities, but then you see people who recognize
and confront that reality and choose to act in ways that
are practical, scalable, and replicable,” she says. “It’s not
just inspiring to see good work happening; it makes you
believe, I can do that too.”

Another far-reaching sesquicentennial project involved
30 students participating in a study abroad in Asia and
the Pacific through the global supply chain management
(GSCM) program. Because Australian regulations now
require large organizations to report how they address
modern-day slavery, students partnered with The Church
of Jesus Christ of Latter-day Saints to study technologies—
such as audio equipment—used in its facilities and to
assess forced-labor risks among manufacturers the
Church partners with.

The project culminated in presentations to church
leaders in New Zealand, where students shared findings
to help guide ethical decision-making in the future. For
study-abroad participant Natalie Kruitbosch, from Layton,
Utah, the experience was especially meaningful because
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she got to “contribute direct research to help the
Church make progress on an issue that’s important in
the world today.”

The experience also gave Kruitbosch, a GSCM senior
minoring in global and community impact, a chance to
see her two areas of study intersect. “That’s exciting
because I am going to step into an international buyer
role, and I'll have that lens of how I can address social
problems while also moving my company’s goals forward
because I saw that in a real context,” she says.

Back in Utah, BYU Marriott information systems (IS)
students worked with the Turtle Shelter Project, a local
nonprofit, for another experience-based endeavor. As
part of INTEX, a weeklong capstone exercise focused on
a real-world project, IS students created website proto-
types for the Turtle Shelter Project to help manage ser-
vice events and volunteers.

The main objective of INTEX, says IS Associate Pro-
fessor Ryan Schuetzler, is to help students connect
what they’ve learned—database design, programming,
networking, and analytics—while making an impact.

“The experience showed students how classroom skills
are not only practical but also applicable to helping an

e

BYU Marriott Case Competition
participants are congratulated
by NAC members.

organization,” he says. “There are so many organizations
that could benefit from even just a little bit of technical
capability.”

The project helped Amy Sessions, an IS student from
Joliet, Montana, refine her technical skills and enhance
her ability to work in groups. “It was a fun experience
learning how to work with different personalities,”
she says. “We definitely had some challenges, but the
project was also a big opportunity to figure out how to
work efficiently.”

During INTEX week, the entire first-year IS class—all
240 of them—took a break from applying their technical
skills to assemble Turtle Shelter vests, which people expe-
riencing homelessness wear to stay warm in freezing tem-
peratures. Aaron Zorrilla, an IS student from Orem, says
the project helped him feel that he was making a tangible
difference. “It turned out to be something I really enjoyed
since it’s not often that I get to help an organization that
does so much for the homeless,” he says. “Everything we
did felt like it had purpose.”

When students serve others unconditionally, they are
learning about becoming Christlike, says Greg Anderson,
an IS professor. “We should love everybody no matter
what—whether they have money or they don’t, whether
they have housing or they don’t. We can see everyone as
a son or a daughter of our Heavenly Father.”
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BYU Marrioit Beacons of Lisht Projects

Year of Reflections: BYU Marriott Peer Advisors
Sponsoring entity: Undergraduate Advisement

A video series highlighting the benefits of connecting
experienced business students with prospective
undergrads.

Career Life Hacks: A Resource Library for Students
Sponsoring entity: Business Career Center

A compilation of advice and reflections from BYU Marriott
upperclassmen designed to help underclassmen in their
career development.

Creating a Blueprint of Intentional Experiences
Sponsoring entity: Department of Experience Design
and Management

A series of hands-on learning opportunities that connected

ExDM students with real-world clients and projects.

Finance Leaders in the Making: A Year of Mentorship
Sponsoring entity: Department of Finance

A student-led mentoring initiative that focused on
Christlike leadership and service to others.

Celebrating 40 Years: The Impact of the Cardon
International Sponsorship

Sponsoring entity: Whitmore Global Business Center

A retrospective of the program that enables graduate stu-
dents from around the world to study at BYU Marriott.

Integrating Skills into Service for IS Students
Sponsoring entity: Department of Information Systems
A capstone project for a nonprofit serving people
experiencing homelessness that included product
website prototyping and development.

2025 Faith and Belief at Work Case Competition
Sponsoring entity: MBA Program

A case competition that brought together student teams
from around the world to examine how employee beliefs
enhance everyday business.

Sharing Light Abroad: Addressing Modern-Day Slavery
Sponsoring entity: Global Supply Chain

Management Program

A purpose-driven study abroad that combined global
engagement with social impact.

US Against Hunger

Sponsoring entity: Ballard Center for Social Impact

A series of events designed to raise awareness of food
insecurity and promote practical solutions.
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Focusing on the One: Grantwell’s 2025

Philanthropic Consulting

Sponsoring entity: MPA Program

A student consulting effort offered to nonprofits nation-
wide to help with grant evaluation, fundraising strategy,
and social-impact assessments.

Creating Christlike Leaders:

2025 BYU Marriott Case Competition

Sponsoring entity: BYU Marriott School of Business
An internal case competition that examined a real-
world business dilemma through the lens of Christlike
leadership.

Entrepreneurial Legacy: Celebrating 150

BYU-Based Businesses

Sponsoring entity: Rollins Center for Entrepreneurship
and Technology

A directory of 150 businesses founded by BYU students,
faculty, and alumni that highlights purpose-driven
products, services, and leadership.

Saints at War: ROTC Tribute to Christlike

Leadership and Service

Sponsoring entities: Air Force and Army ROTC Programs
An event that explored how BYU'’s Air Force and Army
ROTC programs prepare leaders of faith.

Serving the Community: 2025 Volunteer Income Tax
Assistance Lab

Sponsoring entity: School of Accountancy

A free tax-preparation service for individuals earning less
than $60,000 annually.

Marketing Students and Community Action Services
Sponsoring entity: Marketing Program

A service activity in which Marketing Association students
prepared surveys and packed food bags to assist a non-
profit’s work with unhoused populations.

Skilled Service: Helping Job Seekers

Sponsoring entity: Department of Management

A series of workshops designed and carried out by human
resource management students to help peers strengthen
their résumés, interview skills, and job applications.

. (1]
E]

Scan to view videos
that highlight each
BYU Marriott Beacons
of Light project.




Gifts That Keep on Giving

While some Beacons of Light projects were one-time

efforts, others were designed as perpetual gifts—
resources meant to last well beyond the sesquicenten-
nial celebration.

For its project, the Rollins Center for Entrepreneurship
and Technology compiled a legacy list featuring 150 busi-
nesses started by BYU students, faculty, and alumni.

BYU has a rich tradition of supporting budding entre-
preneurs, says Mike Hendron, Rollins Center director and
associate teaching professor of entrepreneurship. “If you
look at our history, you see people willing to take risks,
explore ideas, and create new opportunities and inven-
tions,” Hendron says.

Many of those ventures, he continues, are extensions of
what others have accomplished. “We see wave after wave
of new entrepreneurship activity building on the work of
those who came before,” Hendron says. “The legacy list
shows that we’re standing on the shoulders of giants, and
it encourages people to keep building more ventures.”

Hendron believes that BYU’s entrepreneurs are shaped
by a unique mix of influences, including church culture,
mission service, and BYU’s entrepreneurial network. The
Rollins Center draws on that network by bringing alumni
into courses and extracurricular activities to share career
insights. “We encourage speakers to talk about how they
built their businesses in ways that reflect gospel princi-
ples and follow Christ’s approach of respecting and loving
others,” Hendron says.

Hannah Cardon, a recent BYU graduate who studied
entrepreneurship and Russian, had an office space in the
Rollins Center for her startup, DryRise, which offers a
noninvasive wearable device for people with overactive
bladders. “If my team didn’t have that space, we’d have
to keep all of our equipment in our apartments,” she says.

“Having an office also helped us become more tight knit.”

The center also supported DryRise as the team prepped
for BYU’s Student Innovator of the Year competition and
applied for grants. “There are specific instances when
people at the center took time out of their day to help
me, even when they didn’t have to,” Cardon says. “Those
moments had a big impact on me. Now I want to do the
same for others—to help them and to keep that positive
momentum going.”

Cardon has been inspired to become a more Christ-
like leader because of the Rollins Center’s employees
who “work so tirelessly to help students. They’re always
encouraging us to reach out with questions, and that cre-
ates a lot of positive energy,” she says.

syu 150

BYU Marriott’s Business Career Center (BCC) also
drew upon positive energy and advice as it created a col-
lection of videos—Career Life Hacks: A Resource Library
for Students—for its sesquicentennial project.

The purpose of the effort is to empower both current
and future students, says Noelani Wayas, career direc-
tor for experience design and management (ExDM).
Nearly 200 BYU Marriott students were recorded
answering four questions: Why did you choose your
major? How did you land your internship? How did you
overcome self-doubt? What advice would you give your
younger self?

The recorded comments were compiled into a search-
able library. “As students reflected on their journeys, they
had the opportunity to celebrate how far they’ve come,”
Wayas says. “Now, these videos will inspire future stu-
dents to shape their business school journeys, build con-
fidence, and move forward boldly in their next steps.”

Students who watch the videos can hear advice from
people such as Samuel Clark, an MBA student from Sandy,
Utah. “My self-doubt comes from not being vulnerable,”
he shares. “[I would advise my younger self] to plan
a little less and just go and do it. Try to make yourself
uncomfortable in the name of progress and working
toward something instead of just sitting there and plan-
ning it out for so long.”

Wayas believes the project helped build Christlike lead-
ers by embracing one of the BYU Marriott core values:
respect for all. She recalls that during the filming, “there
were many times when I found myself crying because of
the hardships and the emotional stress students shared.
Their grit, resilience, and perseverance to meet their goals
and live up to their true potential were so inspiring.”

The Beacons of Light projects, such as the BCC’s
videos, honored BYU during its sesquicentennial year
with efforts that not only strengthened its community
but also benefited the world. “I'm grateful for the tre-
mendous effort that has gone into the planning, execu-
tion, and preservation of these projects,” Madrian
says. “Each of these endeavors has given our students
the opportunity to experience and share the light of
Jesus Christ.” [

Note

1. Food and Agriculture Organization of the United Nations (FAO),
International Fund for Agricultural Development (IFAD), UNICEF, World
Food Programme (WFP), and World Health Organization (WHO), The
State of Food Security and Nutrition in the World 2024: Financing to End
Hunger, Food Security and Malnutrition in All Its Forms, 2024, Xvi-Xix, 4, 17,
doi.org/10.4060/cd1254en.
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BY SARA SMITH ATWOOD

1. PLAN YOUR
PLATE

Have you looked at your gro-
cery receipt and done a double
take? You aren’t alone. Easy
ways to save on groceries
include meal planning and
buying only what you need—
even when you shop online.
Recipe sites like Budget Bytes
can help you brainstorm low-
cost meals. When your fridge
is fully stocked, keep produce
where you’ll easily see it—
not shoved in the back of

the fridge.

Keep the Change

These days, a dollar just doesn’t stretch like it used to. With prices vising on
everything from groceries and gas to housing and cars, many family budgets
are feeling the squeeze. That makes it more important than ever to take a closer
look at where your money is really going.

The good news: Small changes and quick financial checkups can result in
big savings. Whether you’re feeling financial strain, saving toward a goal, or
simply trying to be more mindful with your money, these ideas can help you
hold on to more of those hard-earned dollars.
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2. [RY SECOND-
HAND FIRST

Before buying new clothes

or household goods, browse
secondhand options. Thrift
or consignment stores—and
online markets such as eBay,
Poshmark, and Facebook
Marketplace—offer high-
quality, pre-owned goods at a
fraction of retail prices. Even
better, shop for free through
local Buy Nothing groups,
where neighbors give away
usable items. Don’t overlook
public libraries either—many
lend puzzles, electronics,
board games, and tools.

s.CUT THE
CORDS

Are you still paying for the
streaming service that includes
PAW Patrol long after your

kids have outgrown the show?
Or did you miss a quiet price
increase in your audiobook
subscription? Since free tri-

als often turn into monthly
payments, review all your sub-
scriptions and look for services
you can cut. Replace a paid fit-
ness app with a free YouTube
workout. If you’ve upgraded an
app to a paid version—such as
a food tracker—switch back to
the free option.

1. TAME

TEMPTATION

From flash sales to impulse
buys, consumption temptation
is everywhere. Since you can’t
purchase what you don’t know
about, block marketing emails,

texts, and social accounts. Think

twice before tapping affiliate

links from an influencer (they’re

financially motivated to con-

vince you to shop) and wait

72 hours before making a non-

essential purchase. Some people

benefit from a short “fast” from

unnecessary purchases—such as
a no-spend September—to reset

overbuying habits.

s. AUDIT
AUTOPAY

Autopay makes it easy to for-
get about recurring expenses,
which is why it pays to review
and renegotiate. Consider refi-
nancing your mortgage. Call
your insurance and internet
providers and ask about deals
or discounts—you may snag a
better rate by mentioning you
are exploring other options.

If not, compare competitor
rates and consider switching.
You can also take advantage
of BYU-alumni discounts on
phone plans and on health,
home, life, and auto insurance.
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“MOST PESPLE WANT TO BE GOOND, BUT THEY
DON'T ALWAYS WORR TOWARD IT WITH
PURPBSE, " says Associate Professor Isaac Smith.

Smith notes that this tendency isn’t deliberate; many people start
out with good intentions, but those intentions don’t always trans-
late into actions. He calls this phenomenon moral autopilot: wanting
to be good but skipping the work it takes to make course correc-
tions. “There’s research suggesting that people value being good over
being successful, but they pursue being successful more than being
good,” says Smith, who teaches organizational behavior and human
resources at BYU Marriott.

Smith explains that a well-developed “moral map” helps people
anticipate ethical challenges and know how to respond. “But if our
moral maps are not well planned out, then autopilot becomes an even
bigger risk,” Smith says.

MPA alumnus Andrew Marshall has significant experience in help-
ing others chart moral maps. He and his wife, BYU sociology alumna
Ariel Marshall, cofounded Model Leader—a leadership development
firm that helps individuals and organizations strengthen values-based
leadership and decision-making.

In his work as an executive coach and facilitator in the Washington,
DG, area, Marshall compares moral clarity to solid ground and ethi-
cally gray areas to the edge of a precipice. “If you don’t know where
you are or the foundation you're standing on, and suddenly there’s a
cliff ahead, you’re much more likely to fall,” says Marshall, who gradu-
ated in 2011. “But if you know where the safe ground is, it’s much
easier to get back to it.”

Because being good at business isn’t the same as being good in
business, it takes intention—not autopilot—to steer clear of the edge.
When developing our moral maps, what it means to be “good” may
shift with our direction—that is, our values, beliefs, and experiences.
But one thing stays constant: Moral skill takes practice. The real ques-
tion isn’t whether we want to be good but how we practice it.

Practicing Moral Humility

Harvard Business Review published Smith and Maryam Kouchaki’s
“Building an Ethical Career” in 2020; the article explored what it
means to plan and prepare for moral behavior in the workplace.' The
call to treat goodness as a skill at work, as suggested by Smith
and Kouchaki, a professor of management and organizations at
Northwestern’s Kellogg School of Management, has resonated with
people around the globe.

The piece has been selected for reprint four times in HBR’s 10 Must
Reads series, most recently in the forthcoming updated and expanded
10 Must Reads volume Managing Yourself. The article has also been
assigned reading in more than 25 college courses internationally,
including in Singapore, South Africa, China, and South Korea.

The enthusiastic reception of the piece has pleasantly surprised
Smith. “Maryam and I started with the assumption that most people
want to be good, and identifying steps to achieving that goal really
spoke to people,” he says.
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In their research, Kouchaki and Smith suggest a mindset of “moral
humility,” which means accepting that “we all have the capacity for
ethical transgressions if we aren’t vigilant.” In other words, we can
all slip up. To prevent this, Kouchaki and Smith recommend that
everyone demonstrate greater moral humility. A three-stage process
can help: Plan ahead, make thoughtful decisions in the moment, and
reflect afterward to learn from the experience.

Everyone means everyone, says Kouchaki. Moral humility is impor-
tant for anyone who wants to be “good at work or good in the roles
we play, whatever those might be.”

The challenge to practicing moral humility? Overcoming our own
tendency to make and justify decisions that go against our morals. “As
human beings, we are masters at rationalization—the mental gym-
nastics that contort the situation so that we still feel good about our-
selves,” Smith explains. “When we rationalize, we can do bad things
and still feel like we’re good people.”

The question for Smith and Kouchaki is how to help individuals
move from wanting to be ethical to actually achieving it. “We observe
what people do and how they think,” says Smith. “We try to give
people tools to live their own values. How do you help people avoid
unintentionally violating their values? How do you get people to be
their best selves?”

Smith and Kouchaki’s research digs into why that gap between
intention and action exists. “One thing we noticed in our research
was that people tend to have moral overconfidence,” Smith continues.

“They think, ‘I know what right and wrong are. 'm a good person, and
I want to keep being good.” But so often they fail to live up to their
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own personal values, and then they rationalize immoral behavior. We
realized that everyone needs to be careful.”

That need for awareness and self-reflection, Kouchaki adds, is
at the heart of their research. “It’s about aligning what we do with
what we value, looking for ways to create meaning through our
contributions, and approaching decisions with integrity and care for
others,” she says. “These principles are relevant in family life, com-
munity involvement, and any setting where our actions affect people
around us.”

But aligning what we do with what we value means knowing what
those values are.

Faith and Other Frameworks
Max Moore draws upon some wisdom from Mark Hansen, a BYU
Marriott assistant professor of organizational leadership and strategy.
“I remember Professor Hansen’s counsel to be careful with how we
use the time and talents God gave us. To my best recollection, he
said, ‘Many of you are so naturally driven and talented that you’ll
likely achieve what you set out to do. So be careful with what you
set out to do.”

That advice stuck with Moore, a BYU Marriott strategic manage-
ment alum and recent MPA grad who has set out to better understand
what it means to be good at work. Previously a research assistant for
Smith, Moore is now pursuing a PhD in organizational behavior at the
University of Illinois.

LR B |

“One definition of ethics is behavior that reaches some minimal
standard of morality, such as telling the truth,” Moore says. “But I
think that for BYU Marriott alumni and disciples of Jesus Christ,
being good at work means more than just adhering to a baseline
standard of ethical behavior. We should be the disciple-leaders God
expects us to be.”

Moore’s perspective is shared by Smith, who sees a strong con-
nection between his faith and the ethical education of his students:

“People often think of morality in the context of church and home,
but I teach students that every area in their life, including their job,
provides an opportunity for moral growth and development. Don’t
make the gospel a part of your life. Make your life a part of the gospel.”

Smith also believes that no matter one’s religious affiliation, it’s
important to consider any ethical dilemma from multiple philosophi-
cal approaches to ensure a holistic view. “At BYU we have a clear
anchor in the gospel of Jesus Christ. Adding to this viewpoint with
additional perspectives can only help us see the problem more clearly,”
Smith says. Kouchaki affirms, “Relying on only one perspective
risks overlooking important considerations that other perspectives
might surface.”

For example, if a company is considering recalling a product with a
minor flaw, Kouchaki says a utilitarian approach (which emphasizes
making decisions that create the most benefits) might suggest that
the high financial losses outweigh the low chance of harm. However,
a deontological perspective (which emphasizes duties and rights
regardless of consequences) might weigh the company’s duty to pro-
tect customers above financial concerns.

“By engaging with more than one lens, we can develop a richer,
more nuanced understanding of the situation and avoid blind spots
inherent in any single framework,” Kouchaki says. “Considering both
perspectives can help decision-makers see the ethical trade-offs more
clearly and make a more balanced choice.”

To learn more about these and other philosophical approaches,
Smith recommends comedy writer Michael Schur’s book How to Be
Perfect: The Correct Answer to Every Moral Question or the online Stan-
ford Encyclopedia of Philosophy. But you don’t have to delve into
philosophy to discover the approaches that work for you. Simply iden-
tifying a few values you hold in both your personal and professional
lives and considering how your actions align (or don’t) with each can
be a useful starting point.

The sticky part of building an ethical career is what comes next:
deciding which actions to take based on our values. “There’s a gap
between knowing and doing when it comes to the values we hold,”
Smith says.

Values Creating Value

Good intentions meet resistance once people enter the picture—
something Amy Dalebout understands well. As a startup executive
leading HR teams in Washington, DC, she helps leaders balance
desired outcomes with the needs and fallibilities of employees. “Even
in the age of AI, companies are created by and made of people,” says
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Andrew Marshall compares moral challenges to a car stuck in
a rut. “We try to get out but can't find an idea that has any
traction—the wheels are just endlessly spinning,” he says. “We
tend to dig in as a response to the ferocity of the moment, and
we can lose sight of the whole situation.”

Zooming out is like “getting out of the car and onto a moun-
taintop”: It offers more perspective and other options for mov-
ing forward. Marshall recommends practicing zooming out
through two steps: looking back to review your foundation and
looking ahead to examine goals for yourself and others.

1. Looking back:
« What are your values?
« Where did those values come from?
« How can you reconnect with what matters to you?

2. Looking ahead:
« What do you hope for?
« What are your aspirations—not just for you, but for the people
around you?
« What does your ideal world look like?

In addition to this method, there are many other ways to
zoom out, Marshall says. No matter your approach, “when you
zoom back in, there’s more clarity,” he notes. “Having that per-
spective can be both a release and a relief”

Dalebout, who earned her MPA from BYU Marriott in 2010. “Creativ-
ity, innovation, ingenuity, and heart are always going to come from
the people.”

For Dalebout, encouraging ethical behavior begins with a simple
question: Am I creating lasting value? “Often, ethical decisions feel
tricky because we are tempted to prioritize short-term appeasement
over long-term success,” she explains.

Dalebout points to startup hiring processes as one example of that
tension between immediate results and lasting value. “Startup com-
panies might not feel they have the resources to invest in and develop
employees the way other organizations do,” Dalebout says. In these
cases, employee growth comes through stretch assignments rather
than development programs. “We need to be transparent about the
growth opportunities that do or do not exist for new hires. In the end,
the most long-term value will be created when we are up-front about
the experience.”

She also notes that this same quick-win thinking can surface when
leaders hire friends. “Hiring someone you have a relationship with is
going to be a short-term win, but it can be a long-term loss because
you really want to align talent with the role. If you want to be more
successful, you need to hold all incoming hires to the same standards.
It’s great when ethical choices also drive the right business outcomes.”

Taking care of yourself physically and mentally might not have an
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obvious connection to ethics, but being holistically healthy is another

practice that creates long-term value. “Employees who handle ethi-
cal dilemmas the very best take care of their minds and their bodies,
which are really intertwined,” Dalebout says. “They exercise, practice

gratitude, leverage respect from doing meaningful work, and maintain

an awareness of when things feel off so these situations don’t sneak

up on them.”

Smith and Kouchaki also recommend “implementation intentions,”
a preventive strategy for anticipating common ethical dilemmas. This
practice centers on “making a plan so if a certain dilemma arises, a
person knows how to respond,” Dalebout says.

One place Smith practices implementation intentions is in his own
classroom. “When I taught at Cornell, students would sometimes
swear or make inappropriate comments in class,” he recalls. Smith
decided in advance that he would respond by saying, “Let’s keep our
language professional”—a strategy that improved class for everyone.

“If T hadn’t thought about it beforehand, there might have been some
awkward moments, or I might have missed out on a teaching experi-
ence. Planning my response helped me stay on top of the situation.”

The most unlikely—but important—implementation intention
involves deciding at what point you might need to leave a position.

“Leaving an organization is likely a last resort, but sometimes it may
be necessary,” says Moore.

Keep o Your Code

Walking away is an extreme scenario. Dilemmas are more likely to be
best resolved through careful, deliberate actions that create the most
value for everyone involved. Marshall encourages clients to prepare
for the complexity of today’s workplace by creating and reflecting on
their own code of living.

“How clear are you on your values?” Marshall asks. “How do those
values manifest in behaviors? How do those behaviors align with your
situation? If you see misalignment, you’ve found yourself in an ethical
dilemma. If you don’t know your own code, then when you encounter
a situation with cracks, you'’re likely to fall through.”

Marshall often has these values-oriented conversations when politi-
cal administrations shift and his public service clients find their per-
sonal values at odds with a new agenda. Reflecting on how to live
their values can help them decide whether to uphold their oaths of
office—bridging political divides—or to step away when the disso-
nance becomes too great.

Values guide Marshall’s own decision-making process as well.
Every day when he sits at his desk, Marshall reconnects with his own
leadership model, which stems from his personal priorities and reli-
gious beliefs. “Touching base helps me have moments of zooming
out regularly,” he says. “I ask myself, ‘How does what I'm doing today
align with the truest version of me?””

Marshall remembers a moment when he recognized significant
misalignment between his values and his work. A company he hadn’t
worked with before reached out to request an emotional-intelligence
training. The well-paying contract was signed and the date set before
Marshall learned that the company produced adult content. While he



sees value in providing services for organizations whose policies he

may not agree with, “there’s a pretty clear line for me on pornography,
and I don’t want to be associated with an organization that’s part of
that,” Marshall says.

But what could be done when he had already signed on the dotted
line? “I realized I couldn’t justify this, so I said no and offered to look
for another facilitator,” Marshall recalls. “I even shared how I’d seen
pornography negatively impact people I knew. The company came
back very grateful for my openness. My approach helped the company
know the kind of work I am looking for, so the exchange ended up
generating other work for me with other introductions.”

Finding creative solutions like Marshall’s can be tricky. For some-
one like Moore, who is early in his career, turning to a seasoned
mentor can help. “Building relationships with trusted, experienced
individuals with whom you can speak openly and seek honest advice
is a great strategy for navigating potential ethical dilemmas,” he says.

For those on the flip side—experienced leaders and mentors—
Marshall recommends two steps for helping others through ethical
dilemmas: “First, have good relationships so people can come to you
and be fully transparent,” he says. When relationships are strong,
Marshall explains, people are less afraid of judgment and more will-
ing to be candid. “Second, help people to zoom out to figure out what
their values are and what they want for the world. Zooming back in
after big-picture conversations can quickly bring clarity and can give
people the closure they need.”
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Charting an Ethical (and Happy) Career
Smith often finds himself inspired by the N. Eldon Tanner quote dis-
played in the Tanner Building, which emphasizes an ethical obligation
to serve others: Service is the rent we pay for living in this world of
ours. “I love that. It’s through service and outwardly seeking and lov-
ing others that we become our best selves.”

Living a life of service, he explains, shapes both your happiness and
your professional path. He points to Jeffrey Rosen’s book The Pursuit
of Happiness, which suggests that many of the founders of our nation
grounded their understanding of happiness in Cicero and other phi-
losophers’ teachings. “In their view, long-term happiness is really the
pursuit of moral virtue,” says Smith. “The book makes the compelling
case that the pursuit of happiness is truly the pursuit of goodness. The
irony is that you have to lose yourself to find yourself.”

That idea of happiness as goodness carries over into everyday work.

“At the end of the day, building an ethical career is twofold: It means
being intentional about being good, and specifically, being intentional
about being good at work,” Smith says. “If you’re not working on
moral development at work, that’s an opportunity missed.” Practicing
goodness on the job, he notes, can make the difference between those
who intend to be good and those who actually become good.

Notes

1. Maryam Kouchaki and Isaac H. Smith, “Building an Ethical Career,” Harvard Business
Review 98, no. 1 (January-February 2020): 135-39, hbr.org/2020/01/building-an-
ethical-career.

About the Author
Clarissa McIntire is a BYU grad and a PhD candidate in English at the
University of Oklahoma.
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World Emoji Day is July 17, and it’s
a @) time to ( at these tiny pictures
that say a lot—and fast. While some
people find emoji to be a 0 universal
shorthand, others prefer to have their
thoughts all spelled out. Whether you
& or & them, emoji have evolved
into a shared digital language under-
stood across borders, cultures, and
even literacy levels. And that’s some-
thing we can all Q.

INK

BIRTH YEAR OF EMOJI AS WE KNOW THEM.

Artist Shigetaka Kurita created the first
comprehensive set of emoji—Japanese for

“picture characters”—to convey information
such as weather or emotions at a glance. Now
preserved in New York City’s Museum of
Modern Art, Kurita’s original 176 icons were
the first to achieve widespread use in mobile
messaging and helped spark emoji’s rapid
rise in popularity. By 2015, &2 had even
been named “Word of the Year” by Oxford
Dictionaries.

Sources: wired.com/story/emoji-word-year-2015-face-tears-joy;
moma.org/collection/works/196070
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/ YEARS

TIME IT CAN TAKE FOR A NEW EMOJI
TO HIT KEYBOARDS.

Got a concept for the next emoji? Anyone can submit
a proposal to the Unicode Consortium, the nonprofit
that makes sure each character—from letters to
emoji—has a unique digital code that works across
devices. All submissions, which require a prototype
and an explanation of how the emoji would be used,
are reviewed by the Unicode Emoji Subcommittee.
This process ensures that emoji look consistent and
convey roughly the same idea wherever they appear.

Source: unicode.org/emojifproposals.html

& Mo

SOCIAL MEDIA MENTIONS FOR
@ IN 2025.

The loudly crying face emoji, first intro-
duced in Unicode 6.0 in 2010, was the
most-used social media icon in 2025.
Meanwhile, the red heart emoji remains a
worldwide favorite year after year across
all platforms. Not every emoji becomes a
.., however. Case in point: [, the
“symbol for symbols,” has lingered at
the bottom of the emoji leaderboard.
Sources: meltwater.com/en/blog/top-emojis-2025-usage-trends;

pulsarplatform.com/blog|2019/war-is-over-here-is-the-least-
used-emoji

PERCENTAGE OF PEOPLE ONLINE
O WHO USE EMOJI.
From texts to emails to social posts, more
than 10 billion emoji are used each day, and
O over 8o percent come from just 100 icons.
Emoji have even entered the workplace: 70

percent of US online users report sending
them on the job. While questions about professionalism persist, studies sug-
gest that adding an emoji can make you come across as more attentive and
emotionally tuned in—tiny cues that stand in for body language.

Sources: home.unicode.org/emojilemoji-frequency; journals.plos.org/plosone/article?id=10.1371/journal.

pone.0326189; blog.adobe.com/en/publish/2022/09/30/heres-why-emoji-are-becoming-huge-in-workplace-beyond

UNAR

NUMBER OF OFFICIAL EMOJI
AVAILABLE THROUGH UNICODE.

What started as a niche com- '\, 'I' 9;1 i‘?

munication tool has grown into
a digital catalog of thousands

B2 2T B SWYTEN T B,
of symbols spanning emotions, i o vk b oo el
GEeEAELALEAA 0 Likw i

occupations, foods, flags, and i B e e ety ]
more. Every September, a new
emoji update is released and
then gradually implemented
across devices. In 2025, Unicode

17.0 introduced 163 new emoji,

PRI T T LTI e SLECRE

which included more skin-tone i el e et et
. . ™ ' TELT L =90
variations. T el B o TG
o a ERSGeaOORR 000D
Source: emojipedia.org/emoji-17.0 s cDEBSENOd =+ simE
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FROZEN

CREAMERY FLAVORS
THAT ALUMNI STILL CRAVE

More lhan 400 MARRIOTT ALUMNI MAGAZINE
neadens dished an thein farenile BYU Creameny
Havorns. Flene are lthe nesulls—plus seme sweel

BY EMILY EDMONDS
ILLUSTRATIONS BY CHRIS GALL

l'l‘\

T'S NO SURPRISE to Benjamin Boone that in a recent survey of Marriott Alumni Magazine

d’ readers, Graham Canyon was picked as the favorite BYU Creamery ice cream—it’s been

a top-selling flavor for more than a decade. “It’s a unique combination,” says Boone, the
Creamery’s dairy manager, “and its name catches people’s attention.”

Graham Canyon debuted in 2011 but wasn’t an immediate bestseller. Over time, people
began warming up to it. “Every year it just got a little more popular,” Boone says.

The idea for Graham Canyon originated from an ingredient supplier, and the previous BYU
dairy manager took it from there. “We use our own mix, but the flavor profile came as a recom-
mendation,” Boone shares. “If I had the secret ingredient to make another ice cream just as
popular, my bosses would be really happy with me.”

Graham Canyon, composed of a graham-cracker base swirled with graham-cracker pieces
and chunks of chocolate-covered honeycomb, is one of 25 flavors currently churned on cam-
pus. BYU’s Creamery produces between 4,500 and 7,000 total gallons of ice cream weekly,
but beyond the stats are the Cougar tales that make the ice cream memorable. Keep reading
for more survey results, blended with the inside scoop on campus’s coolest dessert.
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FLAVOR FAVES

Out of 445 survey responses, Graham Canyon
was the clear winner; 36 percent ranked it as
one of their top three favorites. Coconut Joy
came in second with 20 percent of votes, and
Mint Brownie placed third with 18 percent.

Morgan Anderson, a 2021 ExDM alumna,
wasn’t the only survey responder who used
the term iconic to describe Graham Canyon.
“I've had many adventures in ice cream shops
across the world and have never come across
a flavor similar to Graham Canyon,” shares
Anderson, who lives in Orem. “I absolutely
love it!”

And since ice cream doesn’t have feel-
ings (it’s just how we eat ours), here are the
flavors that ranked lowest: Sparkle Sherbet,
Strawberry, and Vanilla. But even though
these flavors didn’t earn high marks, they
still have die-hard fans. “Sparkle Sherbet is
unlike any other sherbet, and you can’t find
it anywhere else,” says Amber Myers, a 1999
recreation management and youth leadership
alumna who lives in Mapleton, Utah. “It’s
truly unique and lovely.”

INSIDE SCOOP

Nestled between the BYU Broadcasting
Building and the Heritage Halls dorms is
the Culinary Support Center, where all BYU
Creamery ice cream is produced.

The milk comes from the Church-owned
dairy in Elberta, Utah, and is processed into
a custom cream blend in Salt Lake City.
“The blend is what makes the ice cream
delicious,” Boone says. “Our mix is rich and
creamy, which gives the ice cream a smooth
texture. It’s a recipe that we’ve held on to
for decades.”

Boone is one of five people at BYU who is
a certified pasteurizer operator. It’s a niche
industry, he acknowledges—and also one
that’s undergoing consolidation. “The indus-
try is not going to go away,” he says, “but
there are not as many dairy plants as there
used to be.”

While the industry may be cooling,
demand for Creamery products is hotter
than ever, and fortunately, the Creamery is
answering the call. “We want to share the
BYU experience,” Boone says.

Orders for ice cream, chocolate milk,

28 MARRIOTT

MOST POPULAR
CREAMERY ICE
CREAM FLAVORS
Jased on responses from

#55 MARRIOTT ALUMNI
MAGAZINE readers.*

FLAVOR VOTES
Graham Canyon 160
Coconut Joy 88
Mint Brownie 78
Cougar Tracks 65
Earnestly Chocolate 60

GRAHAM
CANYON

*Respondents voted for up to three flavors.

salad dressing, and popcorn that are placed
at creamery.byu.edu can be shipped to the
contiguous 48 states. Deseret Book regularly
hauls BYU products to storefronts across
Utah and to one location in Mesa, Arizona.
Several other retailers across the Wasatch
Front also carry Creamery items.

SWEET SPIRIT

Even as BYU Creamery expands its reach,
its storefronts continue to be places where
memories are made. One day in 2017 (give
or take a year), Susan Westfall, then a public
health student, had just picked up her usual
Creamery order—Graham Canyon—when
the doors opened behind her.

“In walked a man wearing a hat—nothing
unusual, really—followed by two big guys
who looked like they could double as line-
backers,” she recalls. “Something about the
scene made me pause.” It wasn’t until the
man ordered that she realized who it was:
Dallin H. Oaks.

No one else seemed to notice, Westfall
continues. “President Oaks blended into the
crowd like any other visitor,” she says. After
he accepted his cone, he nodded politely
and left with his bodyguards as quietly as he
had arrived.

“I stood there, ice cream dripping down
my hand, thinking, ‘Did that really just hap-
pen?’ Somehow the moment felt sacred and
ordinary all at once,” says the 2020 graduate
who now lives in Vienna, Virginia. “I realized
that greatness doesn’t always arrive with
fanfare. Sometimes it wears a hat, keeps to
himself, and just wants a little ice cream.”

THE CHERRY ON TOP

A number of Cougars waxed poetic about
BYU ice cream in the survey. For them,
the treat is just as nostalgic as it is tasty—
reminding alumni of first dates, family tradi-
tions, or even wedding receptions.

David Kitchen, a 1988 MBA alum who lives
in Charlotte, North Carolina, says, “My wife,
Pam, and I had Creamery ice cream in the
basement of the Wilk on our very first date
45 years ago. I ordered Pistachio, and she
had Chocolate Mint. Every time we return to
Provo, we make a stop for ice cream.”

For many alumni, those early scoops
on campus have turned into repeat treats.
“I started going to the Creamery in 1974,”
recalls Eric Woodward, who earned his BS
in business management in 1982 and lives
in Kansas City, Missouri. “Now, more than
50 years later, I stop in to have ice cream
with grandchildren who are attending
BYU and with younger grandchildren who
live in Provo. Sharing BYU ice cream with
them is the best.”

The stuff not only has a knack for bring-
ing people together but also for winning
over skeptics time and again. “I brought a
friend to the Creamery who hates BYU and
rarely approves of anything about my beloved
alma mater. Even she had to admit it was the
best ice cream she’d ever tasted,” shares
Erin Wall, a 2006 recreation management
and youth leadership graduate who lives in
Orrington, Maine. For Wall—and countless
others who’ve indulged—there’s no arguing
with the decadence: “The ice cream,” she
says, “does not lie.” [



Creamery Quolables

Best college memory: late-night French toast with a scoop of ice
cream at the Creamery.
—Nathan Wallace, Strategic Management, 2022

I would buy Bishop’s Bash ice cream for our bishops when they
were called and released. It’s truly my favorite flavor and a great
way to say thank you!

—Evelyn Anderson, Business Education, 1974

Back in the late *90s, the Creamery at Wymount fulfilled many
pregnancy cravings of my wife and provided wonderful respites
for me after rough study days. I will never, however, forgive the
Creamery for canceling Cherry Nut Divinity!

—Mark Carson, MBA, 2000

I bought my first ice cream cone when it cost 15 cents. Any chance
that I can relive that memory?
—Steve Sill, Microbiology, 1981

First place I bring my kids when I'm in Provo!
—Michael Babcock, Finance, 2013

I lived up the street from the Creamery during my
time at BYU, so the Creamery represented a sense
of home (at least a temporary home) every time I
passed by. I certainly took advantage of the location.
I'm as nostalgic for that proximity as I am about
my time at BYU in general. I also miss the days
when I could eat ice cream as often as I
wanted. Times have changed, but it’s nice
to know the ice cream hasn’t.

—Tali Nay, MBA, 2008

My first jobs at BYU were working early-
morning custodial shifts at the Creamery on Ninth
and scooping ice cream on Saturday nights.

—Julie Meyers, MAcc, 2006

Love it! I was at the Creamery on Ninth almost daily during my
freshman year in Heritage Halls.
—Jeff Braun, Management, 2009

My girls and I have gone to BYU’s World of Dance for the last 16

years. We drive down to Provo, go to the Creamery, and then watch
the show. Getting ice cream is part of the experience.

—Stephanie Patton, Management, 1999;

Educational Leadership, 2023

I’d always go to the Creamery as a kid. There’s nothing like ice
cream before or after a BYU game!
—Alex Barron, Finance, 2023

Ive lived all over the world and visited nearly 70 countries.
BYU still has the best ice cream and chocolate milk!
—Scott Thompson, MBA, 2009

My now-husband worked early-morning stocking shifts during the
summer at the Creamery, which I hated because he had to go to
bed so early when the rest of our friend group was hanging out. We
went to the Creamery for our first date and got kids meals with his
discount. I didn’t hate him working there after that.

—Lindsey Ellsworth, Accounting, 2011

We’ve been enjoying BYU ice cream for decades. My mom loved
Roasted Almond Fudge, and it became my favorite too. Mom would
take us to the Bean Museum and then to the Creamery for a treat.
She almost always had a carton from BYU in her freezer. We
have so many memories tied to the Creamery—many
dates ended with a stop for a cone.
—Rebecca Robertson,
Business Management, 1985

I graduated almost 40 years ago and still
crave Coconut Joy.

—Stephanie Sherman,

English Teaching, 1988

I love bringing visitors to get BYU

Creamery ice cream! I've also
transported it home in a cooler

to my family.

—Abigail Davis, Marketing, 2026

It’s some of the best ice cream in the world. I am
a big connoisseur of ice cream, and BYU Creamery
ice cream nails the texture, flavor, and nostalgia.
—Benjamin Griffin,
Entrepreneurial Management, 2023

BYU ice cream is the best. Now that we have children, it’s a bribe
to get them to hike the Y—at least until they learn to enjoy the hike.
—Nola Bird, MPA, 2006

I love the Creamery. It’s heaven on earth.
—Todd Thompson, Management, 2002
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Participants in the Marriott
Research Fellows program.

30 MARRIOTT

Learning to Research,
Researching to Learn

Whether stepping into their first
research assistant (RA) role or building
on past research experiences, students
in the Marriott Research Fellows (MRF)
program gain new skills and build stron-
ger faculty connections.

Created in 2023, the program starts
with a seven-week course in which
students study and practice the research
process before being assigned to work
as RAs for faculty. Students learn how
to structure research papers, use the
library’s databases, analyze data, and
manage their time. “We meet these
students where they are and help them
build or strengthen a research founda-
tion,” says Kirsten Novilla, who taught
the course and headed the MRF program
as the research development coordina-
tor for BYU Marriott.

Sydney Lanning, a recent marketing
graduate from Tracy, California, was
working for Darron Billeter, associate
professor of marketing, when he encour-
aged her to participate in the program.
She viewed it as a chance to strengthen
her training and discern if academia
was the path for her. “I learned how
to research much more efficiently and
effectively,” says Lanning, who is now

School News

applying to PhD programs. “I just fell
more in love with research.”

‘Watching the students discover new
passions helped Novilla find joy in
her work. “Students understand that
research is everywhere, and they now
know exactly how to utilize the skills
they’ve learned in the jobs they want to
pursue,” she says. “This program is such
a great way to not only provide extra
support to faculty and their research but
also to offer students unique opportuni-

ties that help equip them for the future.”

Life-Changing Laptops
BYU’s motto “The world is our campus”
comes to life when students find them-
selves solving real problems on the other
side of the globe. That’s exactly what
happened during the Computers for
Change Case Competition, hosted
by the Whitmore Global Business
Center (GBC).

Morgan Topham, Deven Gogarty,
and Grady Call were members of one
of the 28 teams tasked with tackling a
real-life challenge: designing a nonprofit
capable of accepting an annual donation
of 10,000 laptops, transporting them
to a country in Africa, and distribut-
ing them to BYU-Pathway Worldwide
students.

By redistributing laptops donated
through a company with ties to the GBC,
the proposed nonprofit would expand
BYU-Pathway students’ access to tech-
nology for both coursework and remote
employment opportunities. “The benefit
that technology can add in a person’s
life is significant,” says Topham, a recent
marketing graduate from Alpine, Utah.

“Knowing that the laptops were avail-
able—and realizing there is an actual
need—we just jumped in.”

To craft a solution, the team spent
weeks interviewing native Nigerians as
well as people with established supply
chains in Africa. “We were impressed by
[people’s] education, experience, drive,
and acumen to run these businesses,”
says Gogarty, a finance student from
Fort Collins, Colorado. But there were
also many limitations, such as a high
crime rate and the country’s use of roll-
ing blackouts to conserve power.

After about a month of prep work, the
trio presented its plan to the judges and
won first place in the case competition.
Call, a native of Logandale, Nevada, says
that while winning was exciting, it was
only a step toward the team’s goal of
making their plan a reality. More satisfy-
ing, he explains, have been the responses
from the individuals whose communi-
ties the nonprofit aims to benefit. “It has
been so refreshing to watch people hear
our idea and get excited,” Call says.

For Topham, the Computers for
Change Case Competition was a good
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From left: Grady Call, Morgan Topham, and
Deven Gogarty.



reminder of what teams are capable of.
“When you get a couple of people to take
time to put their heads together, you
can come up with solutions,” she says.
“You can make an impact from wherever
you are.”

Opening the World to Students
As the international program coor-
dinator at the GBC, Veronica Stoltz
connects students to the same kind of
transformative experiences that changed
her own life. Raised in a single-parent
home, Stoltz didn’t see participating in
study abroad programs as realistic—but
she applied anyway, and her time in
Jerusalem and London sparked a passion
for global learning. “I’ve been able to

understand the world in a bigger, more
profound way through travel,” she says.

Stoltz now helps students pursue
study abroad programs, internships, and
international job placement. She also
plays a key role in the GBC’s student
exchange program, in which students
spend a semester at partner business
schools around the world. Unlike
faculty-led programs, these exchanges
allow students to manage their own
schedules and expenses while learning
alongside local peers.

Stoltz also brings global experi-
ences to campus. She helped organize
an Indian New Year celebration in the
Tanner Building, complete with naan
flatbread and temporary henna designs.

Veronica Stoltz

Events like this, she notes, can spark
interest in going abroad.

Much of Stoltz’s work happens
one-on-one as she helps students
find programs that fit their goals and

Walmart International CEO
Receives IEY Award

BYU Marriott presented Kathryn
McLay, then-president and CEO
of Walmart International, with
the 2025 International Executive
of the Year (IEY) Award. In her
acceptance remarks, McLay shared
how she and her team focus
on servant-leadership as they
oversee more than 5,000 stores
and hundreds of thousands of
employees across 18 countries.
McLay, who stepped down as
president and CEO in February
2026, lauded BYU Marriott's mis-
sion and values, specifically citing
integrity and service as founding
principles in effective work; these

From left: BYU Marriott Dean Brigitte Madrian, former Walmart International CEO Kathryn McLay, and
BYU Academic Vice President Justin Collings. Photo by BYU Photo.

are attributes that she believes have helped direct her team at Walmart International. “We want to do very big
things with low egos,” explained McLay, who is currently a strategic advisor for Walmart. “You have to focus more on
the purpose than on your own career.”

That bigger picture for her and Walmart International includes their company values: respect the individual,

act with integrity, serve the customer, and strive for excellence. McLay summed up these values under the term
servant-leadership, which she believes drives her team’s continual improvement. “These things sound simple, right?
But they're not actually simple. They're things that you have to work at every single day,” she said. “When we have a
team that is low ego and low agenda, that's when we're at our absolute best.”

While she is grateful for her company's dedication to servant-leadership, McLay recognizes that Walmart
isn't the only organization hoping to make a positive impact on the world. She noted that the IEY Award is
special to her because of the common ground between BYU and Walmart International. “I'm not just
talking about generating more enrollment or driving more sales,” she said. “I'm talking about an alignment
that is actually something that transcends academia and transcends business—and that is being good

human beings.”
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circumstances. She often meets students
who assume that an international expe-
rience isn’t for them because of finances,
marriage, or life situations. “There are
ways to have a global experience what-
ever station of life you’re in,” she says.
When Stoltz interviews students at
the end of their programs, their reflec-
tions routinely center on gratitude.
“BYU students are primed for global
experiences,” she says. “Our team tries
to take all the wealth of experience
around us and channel it into opportuni-
ties that help students make the world a
better place.”

2025 Presidential Review
Faculty, administrators, and BYU ROTC
cadets gathered in Brigham Square for
the 2025 Presidential Review, hosted
by the BYU Air Force and Army ROTC
programs. General Bruce A. Carlson,

US Air Force Retired, was honored
with the 2025 Leadership Award for his
dedicated service to both The Church
of Jesus Christ of Latter-day Saints

and the United States. In his address,
Carlson encouraged cadets to use their
knowledge of gospel principles to find
peace and perspective during their time
in military service.

As a command pilot who logged more
than 3,300 flying hours, Carlson led
major operational, research, and acquisi-
tion organizations, including Air Force
Materiel Command. And, as a member
of the Church’s Second Quorum of the
Seventy, Carlson served in assignments
with the Middle East/Africa North Area
and the North America Central Area.
Carlson now uses his 38 years of military
leadership to consult for the aerospace
and defense sectors.

Bruce A. Carlson. Photo by BYU Photo.

Reflecting on his own military experi-
ence, Carlson assured cadets of their
divine identity, encouraging them to
trust in the Lord’s plan of salvation in
their military pursuits. “There’s no plan
for you to fail. There’s no plan for you to
become something less than that honor-
able son or daughter of God,” he said.

Carlson’s lifetime of service set the
tone for a program that also highlighted
the character of cadets. BYU President
C. Shane Reese commended the cadets
for the ways they serve and represent
BYU values. “As part of a BYU ROTC
cadre, you recognize that a commit-
ment to excellence in your pursuits is
important, and you are also remarkably
consistent and committed to your faith,”
he said.

STUDENT NEWS

Getting a Foot in the Door
BYU Marriott’s recent NetTrek took stu-
dents to Dallas, where they met industry
professionals and built connections both
with companies and with their peers.
While all NetTreks provide inspiring
learning opportunities, this trip was sig-
nificant because of the variety of majors
involved: marketing, global supply chain
management (GSCM), and information
systems (IS).

Over the course of two days, the
group visited half a dozen companies.

“It was valuable to visit the buildings

and see people at work,” says Cienna
Sieverts, a GSCM student from
Bountiful, Utah. “There’s something dif-
ferent about hearing from the employees
in person, and you can feel the culture
of the company when you walk in.”

Several organizations also gave

specialized presentations to students
from each major. “It was really nice
when we could go to the same place, talk
to different departments, and then come
together again and exchange notes,”

says EJ Smith, a GSCM senior from
Draper, Utah.

In addition to building connections
with the company employees, students
also networked with peers outside
their own program. Andrew Gardanier,
arecent IS graduate from Missoula,
Montana, explains, “It was nice to have
this melting pot of other majors from
BYU Marriott, being able to chat with
them and learn more about how other
majors view the job market and the
business landscape.”

One of the students Gardanier met on
the trip connected him to an employee
at Bank of America. That connection,
Gardanier says, helped him land a
full-time position at the company: “In a
literal sense, I really owe my success to
having other majors there on the trip.”

Women in Strategy Association
Builds Community

“With support, students know they’re
not navigating problems alone, and
they feel more empowered,” says Lena
Lizunova, a BYU Marriott assistant
professor of management who serves as
faculty advisor for the Women in Strategy
Association (WSA). “WSA gives strategy
students that circle of support—people
they can bring their hard questions to,
celebrate wins with, and lean on during
tough days.”

WSA president Rachel Wasden, from
Spanish Fork, Utah, says she battled
imposter syndrome after being accepted
into the strategy program and starting
the junior core, but making friends with
other women in the program helped
alleviate her doubts. Wasden and her
friends wanted to build a community
where more students could find the
same support, so they worked to register
WSA as an official BYU Marriott student
association.

“The more people and life experiences
you can invite into a community, the
more well-rounded, knowledge-infused,
and valuable that community becomes,”
says Jacey Robins, a strategy student
from South Jordan, Utah, and WSA



Gushing with New Ideas

Are fruit snacks candy? While the internet con-
tinues debating that question, General Mills hopes
that its gummy product Gushers will secure a more
prominent space in candy aisles and in the minds of
Gen-Z snackers. To accomplish its goal, General Mills
turned the challenge over to BYU Marriott students.

Emilee Anselmo, Carson Bond, Devin Driskill,
Sefakor Esiape, and Jamie Lewis worked with
General Mills as part of an on-campus internship
(OClI) through the BYU Marriott Business Career
Center. Since the OCI program was introduced in
2007, more than 15,000 students from majors across
campus have participated.

General Mills asked the team of student interns to
gather insights and consult the company about how From left: Sefakor Esiape, Emilee Anselmo, Devin Driskill, and Jamie Lewis.
to better market Gushers to Gen-Z consumers. “General Not pictured: Carson Bond.

Mills was open to any ideas for how to get Gushers into
the candy aisle,” says Driskill, a junior from Minneapolis. Because the semester-long project had few constraints, the
students relied on weekly meetings to set objectives and coordinate plans.

Bond, from Highland, Utah, says that the goal-setting groundwork the team laid in the beginning of the
semester helped the work run more smoothly toward the end of the project. “When we had to make those
tough decisions about what to suggest, we felt confident knowing that we had put in the research and effort
rather than just leaning on our opinions.”

The team presented its suggestions, which included altering the packaging and utilizing social-media
influencers, to a panel of representatives from General Mills. “With such a big company like General Mills, you
expect them to have so many people working on these types of projects. But they really valued our insights,”
says Esiape, who's from Accra, Ghana. In the months since the students finished their internships, the com-
pany has implemented some of the team’s suggestions.

“Most of us were pre-business students at the time of the internship,” Bond says. “But the fact that General
Mills was able to trust us and give us the freedom to work on valuable projects comes down to them knowing
the principles instilled in us as students at BYU Marriott.”

One goal of WSA, explains Wasden, doesn’t always show up in flashy stats,

is to help all pre-business students feel but it changes individual trajectories.”

more confident applying to the strategy

WSA events provide opportunities for students to build
friendships, serve others, and grow academically.

vice president. “In WSA, we practice cre-
ating community through serving others,
contributing to students’ professional
development, and building members up
so they can accomplish great things.”

program. To support that cause, WSA
hosted a week-long application prep
service for any student wanting help, and
the following fall the strategy program
accepted the largest number of women
yet. “A lot of men came to WSA events
too, because we had really good applica-
tion prep,” she says.

Lizunova has seen some members of
the association’s presidency start the
program with doubts about belonging,
but “their leadership and accomplish-
ments are proof of the extraordinary
potential women bring to strategy,” she
says. “A lot of WSA’s impact for students
is behind the scenes—quick interview
tips, a short pep talk. This kind of impact

Using Excel to Excel
Human resource management (HRM)
senior Anna Parry has a bit of an
unconventional hobby: coding spread-
sheets. After learning how to code Excel
at BYU Marriott, Parry used her skills to
serve others during her church mission
and to reach her goal of earning the
Congressional Award Gold Medal. She
was additionally named by Poets&Quants
as one of the Best & Brightest
Undergraduate Business Majors of 2026.
Parry served in the Washington
Everett Mission speaking Spanish.
Partway through her service, she found
herself on the islands of Washington with
the goal of building a Spanish-speaking
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Nicole Donahoo and
her family.
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Anna Parry

branch. Initially, she and her companion
found limited success, and the area was
almost closed.

Parry, however, had been gathering
data. She made a pitch to the mission
president, using the skills she had
learned at BYU Marriott. “I showed him
my spreadsheet with my data visualiza-
tions with the contacts that I’d had,” she
explains. “This included a forecast of
what it could look like in the future—

if he would give me two more weeks.”

The missionaries were granted six
more months, which gave them time to
build a Spanish-speaking branch.

After returning from her mission,
Parry took a student job with BYU
Human Resources. She managed her busy
schedule through spreadsheets while also
tracking the 400 hours of service, 200
hours of personal development, and 200
hours of physical fitness that are required
to earn the Congressional Award for
initiative and service.

Finishing the award’s parameters took
her three years, but in June 2024, Parry
stood before the congressional represen-
tative from her district and the senators
from her home state of Oklahoma as she
received the gold medal. Three months
later, she entered the HRM junior core.

Prompted, Not Planned

For Nicole Donahoo, the path to becoming an assistant pro-
fessor at BYU Marriott began with a breakup—an ordeal that
spurred Donahoo to turn to the Lord for guidance. Since then,
she's learned that following promptings brings her joy, even
when God's plans are different from what she had in mind.

Things seemed to be lining up for Donahoo as she started
her last year in the MAcc program: She had a job offer ata
firm she liked and was in a relationship that felt promising.
Then her boyfriend broke up with her. Upset, Donahoo asked a
friend for a priesthood blessing.

While receiving the blessing, Donahoo felt that Heavenly
Father wanted her to become a professor. ‘I called my best
friend and was more upset about the fact that | had to go get
a PhD than the fact that the boy had broken up with me,” she
says. "I had other plans for where | saw my life going.”

Once she enrolled in her PhD program at the University
of lllinois Urbana-Champaign, however, Donahoo’s initial
reluctance gradually grew into excitement. “Heavenly Father
knows me better than | know myself, and He knew being a

professor would be a good fit for me,” says Donahoo, who met her husband

while earning her PhD.

In 2024 she accepted a position at BYU Marriott as an assistant professor
of accountancy, and she has found that her students are excited to connect
with her. “They're hungry for gospel answers and truth, and they want that
in class,” Donahoo says. “That means | have to stay on my A game—and |
appreciate the challenge; it makes coming to work really fun.”

Donahoo hadn't imagined that she would find so much fulfillment
in her work when she originally chose to pursue a PhD. “I've learned to listen
to promptings and trust that God has a better plan for me than | have for
myself” she reflects. “He knows exactly what He's doing.”

Parry spent summer 2025 at Goldman
Sachs in London, applying the skills she’d
learned at BYU and the principles she’d
learned through service. “BYU provides
you a platform,” she says. “If you utilize
the education, it can catapult you to
heights that you would never dream
about.”

FACULTY NEWS

Cameron Bale

Critical Thinking,
Intentional Living
As a BYU Marriott assistant professor of
marketing, Cameron Bale hopes to help
students go beyond what they see on the
page as they seek to solve problems in
their assignments and in their lives.
Bale joined BYU Marriott in 2024 to
teach marketing analytics. “Analytics
classes will typically give students a
prescriptive task: You have this data set
and this model. Please use it to get this
sort of output,” says Bale, who earned
his PhD in business analytics from
Drexel University. This is a good first
step, he acknowledges, but those kinds
of tasks are being encroached on by Al
So Bale encourages his students to look
beyond simply completing assignments
and to think more deeply. He explains
that it’s about “helping students find the
problem a business is facing and then
identifying a source of data or a model
they can use to address the problem.”
Bale and his wife, Morgan, who is
also a BYU Marriott assistant professor
of marketing, use this same method of
critical thinking when making deci-
sions, especially in working together
to raise their two children. “If one of
our kids is sick, we’ll trade off,” Bale
explains. “We’re not specializing, we’re
kind of both doing everything—which
sometimes feels a little bit hectic—



but it means I get to be more present
and available as a parent. I feel less
pressure to be the sole provider, so I
can allocate more time to my family and
their other needs.”

Learning to solve problems has
helped Bale find meaning in his life, and
he hopes to pass on the lessons he’s
learned: “Receiving comments from
students about how much they appreci-
ate the spiritual thoughts in my lessons
strengthens my conviction in the
mission of BYU Marriott and what I'm
doing here.”

Flying in the Face of Challenges
Ever since he first laid his eyes on an
airplane cockpit as a young boy, Luke
Parker knew he was destined for a
career in the United States Air Force.
But for Parker, being a captain in the air
force and an assistant professor in the
BYU Air Force ROTC program is about
more than just a love for airplanes—
it’s also about how military service has
led to personal growth.

Born and raised in St. Louis, Parker
attended the Missouri University of
Science and Technology, where he
studied aerospace engineering and engi-
neering management while participating
in the Air Force ROTC program. “I had
really good instructors who impacted
my life and made me want to stay with
ROTC and commission into the air
force,” says Parker, who went on to
serve stateside in Ohio and Florida as
well as abroad in the Middle East.

Parker knows from experience that
life can be full of ups and downs. He had
hoped to become an air force pilot but
instead was offered a position piloting
aircraft remotely. “It felt like it was the
end of the world,” he explains. But that
initial disappointment didn’t discourage

Luke Parker

Professors Receive Honors
at University Conference

Four BYU Marriott professors were recognized at BYU's 2025 university
conference. John Bingham, Michael Drake, Melissa Larson, and David Wood
received awards in recognition of their contributions.

Bingham received the Abraham 0. Smoot Citizenship Award for
demonstrating sustained service and personal sacrifice to the BYU
community. Bingham, the Donald L. Staheli Professor of Management,
has worked at BYU Marriott since 2005. He served as director of the
MBA and executive MBA programs from 2013 to 2016, chaired the man-
agement department from 2017 to 2019, and served as BYU Marriott
associate dean from 2019 to 2024. He earned his PhD at Texas A&M
University and his MS and BA degrees from the University of Utah.

Drake received the Wesley P. Lloyd Award for Distinction in Graduate
Education. He earned his bachelor's and master's degrees in account-
ing from BYU Marriott before receiving a PhD in accounting from
Texas A&M University. Since joining BYU Marriott in 2011, Drake has
been awarded the MBA Core Professor of the Year Award three times,
the BYU Marriott Outstanding Research Award, and the BYU Marriott
Teaching Excellence Award. Drake is the K. Fred Skousen Professor of
Accounting in addition to his role as a BYU Marriott associate dean.

Larson was awarded the General Education Professorship for excep-
tional service to undergraduate general education at BYU. She earned
her bachelor's and master's degrees in accounting from BYU Marriott and
a PhD ininstructional psychology and technology from BYU. In 2025 she
was appointed director of the School of Accountancy, where she has taught
since 2001.

Wood, the Glen D. Ardis Professor of Accounting, received the Karl G.
Maeser Research and Creative Arts Award. The award honors faculty
members for outstanding research and creative accomplishments in
their field or discipline. Wood has authored case studies, books, and
monographs, and has published more than 200 scholarly articles in

academic and practitioner journals. He earned his PhD at Indiana
University and his bachelor's and master's degrees at BYU Marriott.

Parker. He researched the lifestyle,
training, and mission of the role. “Being
informed in order to make my decision
is what gave me the most peace in my
decision,” he says.

And peace wasn’t the only thing
Parker found when he ultimately
decided to turn down the remote-
pilot offer and become an acquisition
officer—he also came to appreciate
his new career. “I have always enjoyed
problem-solving,” he says, “and I've
gained a lot of job satisfaction from
contributing to developing cutting-edge
military technology.”

Parker, who joined BYU in 2024,

says his current position keeps him
young. “Interacting with students has
been everything I hoped for and more,”
Parker says. “I love taking my experi-
ences and passing them along to help
develop the next generation of air force
leaders and citizens of the country.”

As he works with cadets, Parker
reminds them that disappointments—
such as an unexpected job trajectory or a
missed event because of deployment—
can be used to develop a unique perspec-
tive. “If I look at everything that comes
my way as an opportunity,” he says, “I
can turn those experiences into some-
thing positive.”

John Bingham

Melissa Larson

Ih"
David Wood
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From left: BYU President C. Shane
Reese, Cydni Tetro, BYU Marriott

Dean Brigitte Madrian, and

BYU Advancement Vice President

Keith Vorkink.
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MBA Alumna Receives
Achievement Award

Alumna Cydni Tetro watched Post
Malone debut his new fashion line in a
Parisian mansion. Tetro attended the
event with her children, who had one
question for her: “How did you get into
this room?”

Tetro, the BYU Marriott 2025 Alumni
Achievement Award recipient, answered
that question during the Honored
Alumni Lecture by tracing her career
path, a journey that ultimately led her to
invest in Malone’s fashion line.

After graduating from the MBA pro-
gram in 1998, Tetro worked as a product
manager at a startup software company.
When that company was acquired, she
moved to a new role at a different
startup—until she got a phone call that
changed everything. A former coworker
was working in a leadership role at Walt
Disney Imagineering and had a job
opportunity for her: head of technology
commercialization.

Stepping into the position, Tetro
explains, propelled her career in a new
direction. Her experience at Disney
sparked an idea for a company that
uses 3D printing to create figurines of
customers as their favorite superhero.
Without a single line of code written
but having confidence and a vision,
Tetro pitched the idea to executives

responsible for Disney’s Marvel product
line, and 3DplusMe was born. “The next
time you have an idea and you think you
should try something, start down the
path,” she encouraged students during
her speech. “Opportunities don’t go to
the most prepared but to the most will-
ing to act.”

After navigating deals to get her com-
pany’s 3D printing platform into major
retailers, Tetro looked to expand into
the sports world. She didn’t personally
know anyone who worked for the NFL or
MLB, but a professional relationship she
had built helped her get a meeting—and
a deal—with officials from both leagues.

Because relationships have helped
open doors for her, Tetro tries to
open doors for others. She founded
the Women Tech Council, a nonprofit
focused on helping women pursue
STEM careers. Tetro also lives by the

“rule of one more,” which means that
she tries to bring one person with her
to networking events and boardroom
presentations. “That is how you amplify
influence,” she said. “Our influence
won’t be left in companies that we run.
It will be left by the lives that we live
and the people who we connect with.”

Although Tetro’s children wondered
how she was getting into rooms with
sports leagues, Post Malone, and major
companies, Tetro believes the more
important question is what you do once
you get into those rooms. “The room
isn’t the goal; it’s ultimately the plat-
form,” she said. “You’re not doing things
just because you’re trying to get in the
room. You’re doing things because of
what it enables—not just for you, but for
the people around you.”

CLASS NOTES

Terry Ned Booras
retired in 2011 after
43 years as a hospi-
tal administrator.
Booras’s professional

path began after his

freshman year at BYU, when an interest
in healthcare finance led him to meet
with a hospital administrator. “The rest
is history,” he says. After graduating with
his BS in accounting, Booras worked

in financial management positions at
Stanford University Medical Center and
later at the University of California at
San Francisco (UCSF) Medical Center.
At Booras’s retirement lunch, his col-
leagues at UCSF shared their gratitude
for Booras’s leadership. “They went on,
much to my surprise, to comment about
my management approach and how I
treated those who worked for me and
those I interacted with,” he recalls. “They
expressed their appreciation that my
leadership genuinely brought out the best
in those around me.” Their words helped
Booras recognize something he hadn’t
noticed: “It fulfilled a promise in my
patriarchal blessing about managing peo-
ple,” he says. Booras and his wife, Mary,
live in Fremont, California, and they
have two children and two grandchildren.
Booras served a mission to Denmark, and
he and his wife served a full-time mission
in San Jose, California, followed by a ser-
vice mission in the FamilySearch Center
in Oakland, California. Booras enjoys
woodworking, painting, and landscaping.

1975

A deep curiosity about
human behavior and
collaboration has
been a throughline

in William (Bill)
Garn Cowley’s life.

“An interest in people, cultures, and
organizational performance led me
to attend a training by Stephen Covey
when I was an engineering student at
BYU-Hawaii,” Cowley recalls. What he
learned there changed the trajectory
of his university studies and his life.
Following a Spanish-speaking mission
in California, he attended BYU in Provo,
earning a BS in psychology in 1972 and
a master of organizational behavior
(MOB) in 1975. Cowley was a member of
the MOB program’s second graduating



Business Skills for Better Schools

‘| was really shy growing up,” says Amber Shill. So when her patriarchal - -
blessing foretold that she would render “invaluable service to the com- . " .‘ m ﬂ
munity,” she panicked. “At first | thought, Please, no!" she recalls. “But | r & ] a
also wondered, What does that mean?” i 1

That question lingered as Shill made a series of bold choices that posi- '
tioned her for leadership. The first was her decision to study finance at
BYU Marriott. “l wanted to choose a field that not a lot of women were in
and prove myself" she says. Inspired by her father's career in real estate
finance, Shill was drawn to numbers, logic, and the clear structure of the
discipline—as well as to the opportunities it promised.

After graduating in 1988, Shill put her bachelor's degree to work in
accounting positions, first at the University of Pennsylvania and later
at the Academy of Natural Sciences of Drexel University in Philadelphia.

These roles planted the seeds for a career in education and nonprofit
settings.

Shill and her husband, Kimball, eventually settled in Utah. When
their four children entered school, Shill began volunteering—first as a
Parent Teacher Association (PTA) member, then as PTA president, and
later as a community council member at both the elementary and high
school levels. ‘| found my confidence and my voice by being involved,
says Shill, who decided to run for a spot on the Canyons School District
Board of Education in 2015. The move wasn't driven by political ambition
or frustration. “Some people run for office because they're mad about
something,” she says. “That was never me. | just wanted our schools to

"

be better.”

Shill's experiences inspired her to pursue a graduate degree, not only
to better serve her community but also to meet an unfinished goal. Law
school had once been the plan, but family life required a different time-
line. BYU Marriott's executive MPA (EMPA) program aligned naturally
with her work on the school board and fit her busy schedule. “Two big
things the board focuses on are budgeting and policy,” says Shill. “The
EMPA program gave me a refresh on everything—from accounting and
statistics to presentation skills and writing.” Shill describes her gradua-
tion in 2023 as “one of the accomplishments I'm most proud of”

Shill has been reelected to the school board three times, and she'’s
spent the last decade moving several initiatives forward. One of those

L

teachers need to be respected,” she says. “They need to have a living
wage.” Shill has also helped pass bonds to rebuild schools and improve
seismic safety. Recently, she has been serving on a committee that is
developing a new innovation center in Draper, Utah. Set to open in 2027,
the center will prepare students for the future through curriculum in
Al, drones, manufacturing, and engineering. It will also house a media
incubator and a makerspace lab. “It's going to be amazing,” Shill says.
Over time, Shill has learned that giving invaluable community service
has meant showing up to contribute where she can have a real impact.
“What | care about is being able to make a difference,” she says. “And | feel

is teacher pay, which has increased by 10 percent in her district. “Our like | can do that on the school board.”

wife, Gail; the couple has three children the accounting program, he interviewed
with all the Big Six firms, five of which

invited him to Detroit for follow-up inter-

class, and he completed a one-year
internship with Corning Glass Works and 10 grandchildren. Cowley enjoys
before beginning a career that took researching family history and gardening,

views. A full-time offer from Deloitte

him to Exxon Corporation and later Eli

and he also treasures his time serving

Lilly. A standout moment was launching in the Church. He says, “I have had the launched Roman’s career after he earned

Exxon’s Understanding Organizational great privilege of serving as a bishop, a his MAcc in 1993. “From day one, I fit

Performance course—a program that stake president, and a temple president.” right in,” he recalls. “The knowledge

brought together Thai employees, and skills I learned at BYU Marriott
government leaders, and scholars—in 1993
Exxon’s Thailand affiliate. At Eli Lilly,

Cowley eventually became the company’s

prepared me for a great career.” Roman

Dan Roman has built rose to tax manager during his almost

a career marked by seven years at Deloitte and then took a

practice leader for change management, bold decisions as he new path. “I discovered a tax franchise

advising teams and delivering training prioritized “God, fam- at an IRS continuing education seminar

programs around the world. Now retired, ily, and business—in

that order.” While in

in Philadelphia and said to myself, “This

he lives in Zionsville, Indiana, with his is it,” he remembers. He and his wife,
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Melissa, took the leap. They opened
Liberty Tax offices in Detroit, eventually
expanding to 175 locations in Michigan,
Ohio, Indiana, and Florida. “What I liked
most about the 20-year journey was help-
ing people become business owners and
build their net worth,” he says. In 2021,
Roman sold most of his operations and
retired at age 55, keeping one Liberty Tax
office for seasonal work. He now enjoys
traveling, attending Detroit Tigers games,
hiking, and investing in early startups—
which he says keeps his mind sharp.

1999

As operational control-
ler at SeekWell—the
parent company of
1-800 Contacts, the
Framery, and Luna—

! Molly Zarbock Nelson
guides the accounting work that keeps

the organization moving forward. She
manages the general ledger, reconcilia-
tions, inventory, revenue, insurance, and
internal reporting. “My 22 years there
have been a joy,” Nelson says of her
tenure. “I look forward to many more.”
Among those years, a standout moment
came during a joint venture with
SeekWell and Walmart, when she spent
time in Arkansas helping coordinate and
design a reporting system that supported
both companies. Nelson’s path began at
BYU, where she earned her bachelor’s
degree in accounting and her MAcc. “I so
appreciated my education and the faculty
support. I felt very prepared for my job
in public accounting,” she says. Nelson
started her career at Arthur Andersen
and then went to KPMG, where her
auditing work for 1-80o Contacts opened
the door to join the company full-time

in 2003. “Having a satisfying career has
been wonderful for my life,” she reflects,
though she considers her family her
greatest achievement. Nelson married
her husband, Ryan, in 2017 at age 42 and
became a stepmother to two wonderful
children. Then, she says, “when I was

48 years old, I gave birth to a baby girl
and have had the remarkable privilege

of being her mother.” Nelson lives with
her family in Riverton, Utah. She enjoys
photography, travel, winter sports, board
games, and family history. She also serves
as stake Relief Society president.

As an undergrad, Julie
Cottrell Ferguson
introduced herself to
Union Pacific (UP)
recruiters who’d come
to the Tanner Building
to hire MBA grads. The exchange led to a
nearly 20-year UP career that began after
she graduated in business management
with a finance emphasis. Ferguson’s

first position in software development
required rapid technical upskilling, but
her BYU Marriott training kicked in. “My
degree provided foundational knowledge,
skills, and greater capacity for leadership
and service,” she says. Ferguson added
to her résumé when she earned an MBA
with a management information systems
minor from the University of Nebraska
at Omaha. She continued advancing

at UP, from back-office leadership to a
senior role managing a marketing and
sales team and a portfolio worth more
than $300 million. “To say I was terrified
is an understatement,” she recalls. “But
Ilearned quickly, worked hard, and
delivered results that surpassed my VP’s
expectations.” After UP, Ferguson led
financial operations at Spreetail, and she
now works as a self-employed business
consultant outside of Omaha, Nebraska.
She enjoys singing, dancing, reading,
doing family history, practicing yoga,

and buying cute shoes. Ferguson has
volunteered with Breakthrough T1D, the
American Heart Association, and Junior
Achievement. She loves BYU’s Education
Week—*“I call it my ‘Disneyland,”” she
says—and she hopes to someday teach an
Education Week class.

Joni Lusty Fisher is
the director of the EY
Academic Resource
Center, where she
helps keep accounting
education current and
accessible. Since February 2023 she has
led a collaboration between academics
and EY professionals to create classroom-
ready curriculum. Used by more than
5,000 faculty in over 66 countries, the
materials cover topics such as gen-
erative Al, cybersecurity, sustainability
reporting, and data analytics. “Knowing
these resources are shaping classrooms
around the world—that’s impact on a

whole new level,” she says. This focus on
impact has guided Fisher’s career at EY
since the time she graduated from the
accounting program with her bachelor’s
degree and her MAcc. She began as an
external auditor in Salt Lake City before
serving as BYU’s EY recruiter for nearly a
decade. “I’ve had the privilege of helping
countless people land their first job,”

she says. “Watching someone step into
their career with confidence is incredibly
rewarding.” Fisher now serves on the
School of Accountancy boards at both
BYU and the University of Utah. She lives
in South Jordan, Utah, with her husband,
Daniel, and their child. A former member
of BYU’s International Folk Dance
Ensemble and other performing groups,
Fisher has performed in more than 6o
countries at events such as the 2002
Winter Olympics and the 2002 World
Cup. “For me, it all comes back to serving
my family, my colleagues, students, and
the profession.”

2004

e

Jefferson Bryce

recently settled in
Pima, Arizona, after
more than two decades
in Utah County. The
move to the Gila Valley
reconnected him with his family roots,
which include a six-generation history
tracing to Ebenezer Bryce, namesake of
Bryce Canyon National Park and Bryce,
Arizona. And while that ancestor helped
settle the frontier, Bryce has spent his
career guiding clients toward finan-

cial well-being. Through his work as a
financial advisor at Ash Creek Financial,
Bryce “helps people flip the switch so
that they go from working for money to
their money working for them.” Before
entering the financial world, Bryce
cofounded a software company that
served bed-and-breakfast hotels and inns.
The company was acquired after more
than 10 years in operation. Outside of
work, Bryce plays pickleball, golf, and
tennis; he also enjoys swimming, cooking,
and exploring new entrepreneurial ideas.
He and his wife, Jennifer, stay involved in
volunteer projects through JustServe and
through their ward and stake. Their five
children have participated in humanitar-

ian work around the world—experiences



Healing in Motion

Kami Poll Muhlestein didn't plan on stepping away from work, but
when changes to insurance structure eliminated her position as a
treatment-center recreational therapist, she found herself spending
three months serving in the Rome Italy Temple. The hiatus gave her
space to reassess her work-life balance, and she returned to the States
at a crossroads.

‘| said the most detailed prayer of my life,” Muhlestein recalls, asking
for a job with three things: flexibility, a whole-family therapy approach,
and the chance to travel. Two days later, an email from a former col-
league arrived. “Every box was checked,” she says of the recreational
therapy position offered in the email. ‘I just looked up to heaven and
thought, You are in charge of everything.”

The path to her dream job began long before Rome, in the small town
of Morgan, Utah, where Muhlestein grew up the youngest of seven
children. Her father's career in youth corrections kept him—and his
family—very active and sparked Muhlestein's passion for recreation and
sports. “I've always loved being outside and moving,” she says. ‘I knew |
wanted a career where | wasn't sitting still.”

Muhlestein was attending Utah Valley University on a softball
scholarship when a chance encounter at a local young single adult ward
changed her course. While chatting with bishopric members, she men-
tioned, “I've heard of recreational therapy, but | don't know much about
it.” It was more than coincidence that Ramon Zabriskie, then-director
of BYU's therapeutic recreation program, was part of the group. He
eventually helped Muhlestein navigate transferring to BYU and getting
into the recreational therapy courses she needed to graduate.

BYU opened Muhlestein’s eyes to diverse populations she could
serve through recreational therapy: children or adults, mental health
or corrections, hospital or residential care. As she neared graduation in
2013, Muhlestein asked one of her professors, Keith Barney, how to nar-
row her focus. His response: “How do you know if you like an ice-cream
flavor if you haven't tried it?” The metaphor gave her permission to
experiment and lifted the pressure to “get it right” immediately.

Muhlestein began with an internship that turned into a full-time
role at Maple Lake Academy near Spanish Fork, Utah, where she helped
adolescents on the autism spectrum build social and emotional skills.
She went on to work with teenage girls at the Utah State Hospital
before becoming the sole recreational therapist at Provo Canyon School,
which served boys in Utah's foster care system. She later transitioned
to an adult substance-abuse treatment center, continuing to provide
recreation as a pathway toward healing.

That detailed prayer back in 2019 led Muhlestein to her current
position with Project Sanctuary, which hosts nationwide therapeutic
retreats for military families. She designs and facilitates activities—
from art and play to high-adventure experiences such as rafting and
snowmobiling—that help families unplug and reconnect.

The day after returning from her first retreat with Project Sanctuary,
Muhlestein met her future husband. She approached the relationship
thoughtfully, dating him for two years as they considered the needs of
his three daughters. Today, the Muhlesteins live on six acres outside of
Benjamin, Utah, and her stepdaughters are now 8, 12, and 16.

Being a stepmom has sharpened Muhlestein’s sense of purpose.

“Recreation is about going back to what you loved as a kid,” she says. For
Muhlestein, that return has become a way of helping families reconnect,
heal, and move forward together.

the family treasures. Bryce says that his
greatest accomplishment is being a hus-
band and father, and he’s grateful for his
family’s next chapter in Arizona.

2011

As clinical director at the Refuge Utah
since 2022, Elein Dodge Sutherland cre-
ates policies and procedures for services,

provides individual and group therapy,

supervises master of

social work interns and

therapists, and trains

staff and community

partners. Much of

her work focuses on
developing trauma-informed services for
survivors of domestic violence and sexual
assault. Prior to this position, Sutherland
spent 10 years at ScenicView Academy,

a school serving autistic young adults.
She was first hired at ScenicView as an
intern after earning her BS in recreation
management and youth leadership at
BYU. Multiple promotions at the non-
profit gave Sutherland the opportunity to
train colleagues in and out of state and
eventually lead a large team. “I was able
to utilize the creativity and skills I gained
through my recreation therapy courses to
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create brand new programs for multiple
agencies,” she says. As Sutherland’s
responsibilities grew, so did her desire

to expand her impact. “Working with

an interdisciplinary team inspired me

to obtain more education and gain skills
to better help the community,” says
Sutherland, who earned a master of
social work degree from the University
of Utah in 2018. Highlights from her
professional journey include creating

a social skills quick reference guide for
young adults with autism and influencing
change and healing through clinical treat-
ment. Sutherland lives in Provo with her
husband, Andrew, and their child. She
enjoys crafting, painting, and attending
concerts and musicals.

2014

= | Growingupona

chicken farm taught
Neal Armstrong to
work hard and imagine
possibilities. “My dad
wanted to go to BYU,
but he didn’t because he had to work on
the farm,” Armstrong recalls. “He taught
me the value of education and hard
work.” Armstrong earned his bachelor’s
degree in business management with a
finance emphasis from BYU in 2007 and
spent four years in financial services at
Goldman Sachs. His interest in market-
ing and product management led him
to an MBA at BYU Marriott. A project
for Adobe turned into an internship and
opened the door to tech. After graduat-
ing in 2014, Armstrong moved to the Bay
Area to work on data-center products
at Symantec. He came back to Utah
to join Domo during its early growth,
then returned to Adobe and focused on
product launches, events, and enterprise
services. In 2022 he joined the enterprise
services product team at NVIDIA, where
he is the head of product marketing.
“Coming from BYU has opened doors and
connected me with smart and wonder-
ful people,” he says. Armstrong lives in
Orem with his wife, Marcella, and their
five children. He enjoys skiing, moun-
tain biking, restoring old vans and cars,
dancing, and spending time outdoors. His
volunteer work includes coaching youth
sports, serving in the Church, and sup-
porting BYU MBA events.

i| Kendra Jensen

graduated with her
BS in management
with an emphasis in
global supply chain
management and
headed to Arkansas to work for Walmart,
amove she describes as “a true test of
faith in God, grit, and courage.” The
fast pace stretched her, but mentors
supported her during her two years
with the company. Jensen returned to
school, earning an MBA in 2019 at the
University of Utah. She then spent six
years at Intermountain Health in supply
chain roles, including demand planning,
sustainable procurement, and category
leadership. “I knew someday I wanted
to teach,” she says, “but I imagined that
would happen much later in life. God
had other plans.” Applying for a posi-
tion at BYU-Idaho on a whim led to an
interview and a teaching demonstration.
“About three minutes into my lecture, I
felt something come alive in me; I knew
teaching was what I needed to be doing,”
she says. Jensen joined BYU-Idaho’s
finance faculty in 2024 and now lives in
Sugar City, Idaho. She enjoys sewing, bak-
ing, woodworking, painting, playing piano,
and playing games. “Looking back, every
position I held after graduating from BYU
had a teaching component,” Jensen says.
“A highlight of my life is spending time
with students and helping them draw
closer to God and realize their potential.”

2020

‘What started as a
summer and weekend
construction gig for
then-16-year-old
Preston Hendricks
turned into a life-

long career. After serving a mission

in Guatemala, he majored in build-

ing construction at Virginia Tech and
launched a small remodeling business
he oversaw throughout college. “While
running my own business was exciting, I
knew I needed more experience,” says
Hendricks, who joined a commercial
construction firm after graduating. Over
the past 20 years, he has helped build
prisons, jails, hospitals, data centers,
airports, office buildings, hotels, and solar

farms. In 2020, Hendricks graduated
from BYU Marriott’s executive MBA pro-
gram. “Obtaining an MBA gave me the
opportunity to step away from the day-to-
day grind, learn other aspects of business
management, and associate with other
business leaders from many different
fields,” he says. Though Hendricks now
oversees multistate teams as a project
director for Cardella Construction
Company, he says his proudest accom-
plishment is raising seven children with
his wife, Kate. Hendricks was diagnosed

with stage two male breast cancer in 2025.

“Men need to be aware of the possibility,”
Hendricks shares, “especially as they
move into their 60s and 70s and the risk
increases.” Hendricks lives in Blacksburg,
Virginia, and enjoys playing bluegrass
guitar and woodworking.

2025

Curiosity and a drive
to keep learning
have shaped Curtis
DeYoung’s career.
After graduating with

a bachelor’s degree in
finance in 2018, he joined Cicero Group,
where he quickly advanced from analyst
to engagement manager while working
with clients that included Fortune 500
companies and political leaders. In 2023,
DeYoung returned to BYU to pursue

an MBA for a few reasons: “BYU’s MBA
operations program was top five in the
country. I wanted to learn business
practices from a foundation of faith. And
there are few professional networks
stronger and more widespread than
BYU’s.” During the program he served
in a variety of leadership roles, including
CEO of Savage Global Consulting, the
MBA program’s student-run consult-

ing firm. An internship with Vivint led

to DeYoung’s current role as a director
of customer loyalty operations. “What

I enjoy most is the process of learning
about something entirely new and at the
same time finding ways to make things
better,” he says. “It’s like management
consulting—except as a director I get to
see all my plans and recommendations
through to the end.” DeYoung enjoys big-
game hunting, fly fishing, building model
cars out of LEGO bricks, and raising his

one-year-old daughter with his wife.
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Funny Business

What’s a BYU Marriott memory that still makes
you smile years later?

Share a funny moment or an unexpected experience from your busi-
ness school days. Whether it happened during class, over a late-night
study session, or somewhere in between, we want to hear about the
moments that made you laugh.

Scan the code and submit your response
by July 31 for a chance to win one of four BYU
Creamery ice cream packs—delivered to your
doorstep.*

Selected responses will appear in an upcoming
issue of Marriott Alumni Magazine.

*Ice cream deliveries available in the continental United States only. Must be a BYU
Marriott alum to enter.

Previous Ice Cream Contest Winners

Sheri Lambert (information management,
2015) and 1986) and Steven Lambert (MBA, 1988).
Brentwood, Tennessee.

Steve Austin ( management,

p - 'k, Utah. ) . 3 N
family. Amer ican Fork, Lani Dagley (therapeutic recreation, 2002)

and family. San Diego, California.
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